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Chair’s Message

Over a year ago, everything was put on hold 
because of the pandemic. At the time, I drafted 
a Chair’s Message that captured a tone of 
fatality and resilience. It has been a strange year 
filled with challenges that revealed all of our 
organization’s strengths in supporting publishers 
and building initiatives that will become 
permanent. Indeed, since all fairs were cancelled 
and replaced by digital events, we all had to learn 
new ways of creating relationships, continuing 
our activities, and trying to relaunch export 
despite the global health situation.

This turn to the digital world guided most of 
our export initiatives during the last year. These 
experiences have revealed the good and bad sides 
of the virtual world as a meeting site. Clearly these 
tools will not replace in-person meetings and 
the richness of in person events. However, there 
is a positive side to these developments, which 
had to be set up at lightning speed. These digital 
experiments will stay in place and allow for the 
optimization of future export-related activities. 
Our most recent business plan attests to that with 
its turn towards digital development, especially 
regarding the improvement of our website with a 
focus on new functions that will better serve the 
needs of Canadian publishers.

Frankfurt 2021 is fast approaching, although 
the definite format of the event remains to be 
seen. Despite the disappointment around the 
cancellation of the 2020 edition, which was 
supposed to be historic for Canadian publishing, 
the postponement will nevertheless allow for 
progress. Livres Canada Books will be equipped 
with a new stand with a design that will last 
for many years and will offer a more convivial, 
modern experience for publishers and visitors.

I step down as Chair after four rich and surprising 
years. I must say that the organization is in good 
hands and on a great roll. Indeed, in addition 
to solidifying the pillars of FRMAP, of webinars, 
of mentorship, and of market guides in these 
last years, Livres Canada Books succeeded 
in developing new partnerships with all levels 
of government. By diversifying its sources of 
funding, the organization has endowed itself with 
great opportunities for future growth in its export 
possibilities for all Canadian publishers.

I would like to thank the various partners who 
have been present and attentive to our needs  
in the last year. In particular, the team at 
Canadian Heritage allowed us to adjust our 
orientation during the pandemic and to 
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modify our FRMAP program so that publishers 
could receive funding despite the absence 
of travel. These fruitful exchanges allowed for 
quick action and new pathways. We hope that 
these foundations will facilitate the support of 
programs that are now part of our new business 
plan: shipping books abroad, translating non-
fiction works, and funding to support booth 
rentals during international export events.

Once again, I would like to thank the team 
at Livres Canada Books, and its Executive 
Director François Charette, for continuing to 
strengthen our organization and carry out our 
many activities at a very high level of excellence, 
despite the circumstances. I would also like 
to highlight the ongoing support of the Board 
members. Their active participation provides our 
organization with a strength that truly reflects all 
the diversity of our community.

As the end of the worldwide pandemic is in 
sight, and trips and key events that Canadian 
publishers hold dear will resume, I am confident 
about the future of Livres Canada Books since it 
is in the hands of an exceptional team. Our new 
Chair, Semareh Al-Hillal, brings a breath of fresh 
air that will inspire the continuing evolution  
of the organization. \

Frédéric Gauthier 
Chair



Executive Director’s Introduction

First of all, I would like to thank everyone in the 
book sector for displaying such adaptability 
and creativity in reinventing themselves. The 
challenges of the pandemic have been massive 
in all cultural industries, particularly the book 
industry. Marketing and promotion methods, as 
well as distribution channels are still transforming. 
Typical business models have given way to more 
flexible, creative models never seen before. I am 
proud of all levels of government for supporting 
us unconditionally. I extend a special thanks to 
the Canada Book Fund and Julie Fairweather’s 
team for supporting us in our endeavour to adapt 
our programs and services over the past year.

Like millions of Canadians during this exceptional 
time, the staff at Livres Canada Books has 
been working remotely since March 2020. Staff 
members have stayed in constant contact with 
Canadian publishers, international associations, 
industry partners, Canadian Heritage (via the 
Canada Book Fund and International Trade), and 
Global Affairs Canada in order to ensure the 
continuity of its operations. Livres Canada Books 
will continue to adapt its programs and services 
to respond better to your changing needs. What 
a great team we have!

With 48 years of experience at the service of 
exporting publishers of Canadian books, Livres 
Canada Books has just refined a new strategic 
and flexible 2021–2024 Business Plan that 
aims to support emerging and experienced 
exporters of Canadian books in this period of 
uncertainty. The Board members and I have held 
consultations and forwarded surveys to members 
of the publishing community to gather valuable 
feedback on the ways in which we can further 
support export activities.

At the end of summer 2021, with the support of 
the Canada Book Fund’s Emergency Fund, we 
will launch a new website with an interactive 
discovery platform that will enhance Canadian 
publishers’ collective presence and visibility 
online. International buyers will thus have more 
opportunities to discover titles by Canadian 
authors and to establish direct relations with 
rights managers and Canadian publishers.

Livres Canada Books is pleased to continue 
our work supporting Canada as the Guest of 
Honour at Frankfurt. We are currently exploring 
all possibilities to ensure a Canadian presence 
in Frankfurt, whether it be virtual, in person, or a 
hybrid of the two.
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It is important to emphasize that Livres Canada 
Books’ accomplishments would not have been 
possible without our many partnerships. These 
include the Department of Canadian Heritage 
through the Canada Book Fund (CBF) as well as 
International Trade, Global Affairs Canada, the 
Canada Council for the Arts, the International 
Council for Canadian Studies (ICCS), Ontario 
Creates, the Société de développement des 
entreprises culturelles (SODEC), Creative 
BC, the Association nationale des éditeurs de 
livres (ANEL)/Québec Édition, the Association 
of Canadian Publishers (ACP), the Association 
of Canadian University Presses (ACUP), the 
Association of Book Publishers of British Colombia 
(ABPBC), the Book Publishers Association of 
Alberta (BPAA), the Canadian Publishers’ Council 
(CPC), the Regroupement des éditeurs franco-
canadiens (REFC), the Literary Press Group of 
Canada (LPG), Canada FBM2021, Friesens, the 
Union des écrivaines et des écrivains Québécois 
(UNEQ), The Writers’ Union of Canada (TWUC), 
Canadian embassies in Germany, Colombia,  
United Arab Emirates, France, Italy, Mexico, 
Norway, Poland, and Ukraine, the High  
Commission of Canada in the United Kingdom,  
the Consulate General of Canada in Dubai  

and in Shanghai, and the Québec Government 
offices in Barcelona, London, and Rome. 
Their support has enabled us to develop our 
international marketing activities professionally  
in order to meet the needs of publishers.

My sincere thanks go to the Chair of Livres 
Canada Books, Frédéric Gauthier, and to the 
members of the Board of Directors for their sound 
management. These experienced publishers are 
invaluable advisors who contribute to ensuring 
good governance for supporting the export 
efforts of all Canadian publishers.

I am particularly grateful to the staff at Livres 
Canada Books. I thank them warmly for our 
productive year. \

François Charette 
Executive Director



Foreign Rights Marketing	 • 169 funding recipients, special redistributions 
Assistance Program

Mentoring – Funding Support❯	 • 2 funding recipients

Supporting Canadian Publishers

Canada Stand			   • Frankfurt, Shanghai, and Sharjah

Virtual Speed-Dating Meetings 	 • Switzerland, Norway, Colombia, Australia, and the UK

Collective Marketing		  • 2020 Rights Canada catalogue — 330 titles from 126 publishers 
					     • 2021 Canadian Studies Collection — 137 titles from 41 publishers 
					        and 1 association 
					     • Virtual Exhibits at the ALA Midwinter Meetings 
					        and the NeMLA Annual Convention

Promoting Canadian Publishing

2020–2021 at a Glance
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Market Guides	 		  • 5 new guides and 2 translated guides

Virtual Trade Mission		  • Spain — 9 publishers, corresponding 
					        webinar (19 participants), and list  
					        of contacts

Mentoring – Coaching		  • France — 5 publishers and 
					        53 webinar participants

Special Project on Accessible	 • Webinar on accessible digital books 
Digital Publishing and Export  	    and export (85 participants) and 
					        corresponding report on the  
					        European Accessibility Act

Professional Development	 • Print-on-Demand as an Export Tool 
Webinar				      (one English and one French) — 
					        101 participants

Export Market Webinars		  • Colombia — 43 participants 
					     • The Middle East — 60 participants

Canada–Ukraine Special Project 	 • Networking webinar (40 participants)  
					        and corresponding brochure

Building Export Expertise

Website				   • WCAG 2.0 Level AA 
					        standard compliance

Conferences			   • Attendance at 5 virtual conferences

Blog				    • 100 blog posts (in French and English)

Social Media			   • Information sharing with a diverse 
					        and growing audience

Newsletter			   • 11 issues with an increased number  
					        of subscribers

Building Our Community

Pandemic Response		  • Adapting our programs and services 
					        to meet publishers’ evolving export  
					        needs

Business Plan 2021–2024	 ❯• Business Plan approved by the 
					        Board of Directors

Frankfurt 2021			   • Administrative support and observer  
					        status on the Canada FBM2021 Board

Promoting Canadian		  • New website and discovery platform 
Titles and Publishers 

Livres Canada Books		  • Greater visibility, impact,  
Brand Update	 		     and engagement

Accessibility			   • AODA compliance by 2025

Looking Toward the Future



Mandate and Strategic Directions

The mandate of Livres Canada Books is to support 
Canadian-owned book publishers in their export 
sales activities, and in developing international 
partnerships, and to assist publishers in improving 
their overall results through a range of services. 
These services include financial support, promotion, 
research, training, a collective presence at major 
international book fairs, and a unique forum for 
collaboration between English- and French-
language publishers in Canada.

Strategic Goals

•	 Canadian book publishers maintain  
and increase their export sales

•	 Canadian book publishers’ research and 
development, promotions, and ongoing 
sales activities in international markets are 
sustained and expanded

•	 Canadian book publishers are informed  
about current and future opportunities  
for innovation

•	 Canadian book publishers benefit from  
new mentoring services

•	 Government policies and programs are  
better adapted to the needs of publishers
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Strategic Objectives

•	 Canadian book publishers have access to 
financial resources and targeted services  
that enable them to compete effectively  
in the international marketplace

•	 Canadian book publishers receive world-
class information on international book 
publishing markets

•	 Canadian book exporters have opportunities 
to network and exchange information with 
each other, and their export-related priorities 
and needs are communicated effectively, 
both nationally and internationally

•	 The diversity of Canadian book publishers— 
in language, genre, size, and years of export 
experience—is recognized

•	 Exchanges between publishers from across 
Canada are valued and strengthened

•	 Policy makers have a better understanding  
of the needs of book exporters

Strategic Activities

•	 Providing direct funding to  
Canadian exporters

•	 Facilitating participation in international 
book fairs and other events

•	 Creating collective promotional materials  
and online content

•	 Supporting the Frankfurt 2021 initiative

•	 Gathering intelligence on different markets 
and key export partners

•	 Providing professional development  
regarding export and digital publishing

•	 Creating opportunities for professional 
networking and information sharing

•	 Maintaining strong relationships  
with government partners

•	 Communicating and sharing information  
and best practices with publishers

•	 Developing and managing 
Livres Canada Books’ resources \



Looking Toward the Future

Pandemic Response: 
Adapting to Canadian 
Publishers’ Export Needs 
During Uncertain Times

Livres Canada Books has adapted its 
programs and activities over the past 
year while ensuring continuity of service 
and the safety of its staff members.

In addition to the FRMAP special redistributions, 
we continue to provide electronic payments 
to funding recipients, to support publishers 
participating in online rights platforms, and 
to organize and promote new forms of online 
rights sales and marketing. As well, we have 
supported networking with international 
publishers and associations to share 
information about our individual markets 
and best practices during this pandemic.

Business Plan 2021–2024

Livres Canada Books tabled its strategic and 
flexible 2021–2024 Business Plan, which aims to 
support emerging and experienced exporters of 
Canadian books during this period of uncertainty. 
Our new Business Plan targets our traditional 
export markets (Europe, the US, and the UK), 
as well as emerging markets in Latin America. 
Another strategic focus of the four-year plan is 
to help publishers access expertise on digital 
book (ebook and audiobook) distribution and 
discoverability in international markets. As 
always, the core focus of our business plan is 
supporting Canadian publishers’ export efforts 
and providing them with value-added services 
that complement the work done by national book 
associations and related industry organizations.
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Frankfurt 2021

Livres Canada Books continues to support the 
Frankfurt 2021 project on multiple fronts. In 
addition to our observer role on the Canada 
FBM2021 Board of Directors, we have been 
supporting Frankfurt 2021 through several projects, 
including a new Canada Stand design, developed 
with the financial support of Canadian Heritage.

Given several fair cancellations and ongoing 
concerns about international travel during the 
pandemic, Livres Canada Books has remained 
in constant contact with book fair organizers, 
Canadian Heritage, and Canada FBM2021 since 
the beginning of the crisis. Along with our industry 
partners, we are closely monitoring national and 
international public health developments and are 
following all precautions and recommendations 
issued by the Government of Canada.

New Website and  
Discovery Platform

Responding to a survey of publishers, work 
has begun on a new discovery platform to be 
integrated into a redesigned Livres Canada 
Books website. The aim is to provide Canadian 
publishers with a more robust collective online 
presence and visibility among international 
audiences. The platform will act as a fully featured 
online catalogue, allowing users to explore a  
large title listing (5,000+ ISBNs) via a variety of 
search and browse options. This new platform  
will provide more avenues for international buyers 
to discover Canadian-authored titles and to make 
direct connections with rights managers and 
Canadian publishers.

Livres Canada Books  
Brand Update

The Livres Canada Books brand has become  
well established and recognized among 
Canadian and international audiences since its 
introduction 10 years ago. Nevertheless, the 
unprecedented changes brought about by the 
pandemic and the pivot to almost entirely online 
methods for connection and promotion require 
greater visibility, impact, and engagement. In the 
coming months, we will be developing a strategy 
for a brand update that will not only emphasize 
a clean and elegant look and feel, but will also 
clearly identify our mission, values, audiences, 
and goals.

Accessibility

We continue to evolve our organization’s 
activities to provide accessibility 
accommodations across our programs  
and services by 2025, as mandated by  
the Accessibility for Ontarians with  
Disabilities Act (AODA). \



Supporting Canadian Publishers

Livres Canada Books plays a key role in 
developing and delivering programs and 
services to Canadian publishers and has pivoted 
many of its offerings in order to further support 
Canadian publishers during the pandemic.

Throughout the years, Livres Canada Books  
has maintained its commitment to the  
following principles:

•	 Allocating funding support based on cost 
sharing with participating publishers

•	 Respecting individual corporate objectives 
and international marketing strategies

•	 Managing funds in a manner that is fair, 
accessible, and effective and that respects 
sound stewardship and the highest levels of 
integrity, transparency, and accountability

Programs are continually updated, ensuring 
an efficient and flexible response to the export 
needs and priorities of Canadian publishers, 
thus enabling them to succeed in a constantly 
evolving export environment. Livres Canada 
Books prioritizes the collection and analysis of 
program data so that its activities remain relevant.

In 2020–2021, 161 publishers and 9 national and 
provincial publisher associations were eligible for 
direct funding through two programs, the Foreign 
Rights Marketing Assistance Program (FRMAP) 
and the Mentoring – Funding Support program.

The table below summarizes the applications 
received and funds allocated in 2020–2021.  
A complete list of funding recipients, including  
a breakdown by program, can be found at the 
end of this report.

In 2020–2021, a total of $824,628 was allocated.

Livres Canada Books plays 
a key role in developing and 
delivering programs and 
services to Canadian publishers

https://livrescanadabooks.com/en/funding/frmap/
https://livrescanadabooks.com/en/funding/frmap/
https://livrescanadabooks.com/en/funding/mentoring-program/funding-support/
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Foreign Rights Marketing 
Assistance Program

Livres Canada Books has administered the 
Foreign Rights Marketing Assistance Program 
(FRMAP) on behalf of Canadian Heritage since 
1985. The objective of this program is to develop 
and sustain export sales by Canadian publishers 
and expand their export markets by providing 
funding for sales trips and participation in 
international trade events, such as book fairs  
and exhibitions. The program operates on a  
cost-sharing basis between Livres Canada Books 
and eligible publishers.

Special Redistribution

Travel restrictions and event cancellations related 
to the COVID-19 pandemic were the hallmark 
of 2020–2021. Accordingly, with the approval 
of the Canada Book Fund, Livres Canada Books 
redistributed a portion of the Foreign Rights 
Marketing Assistance Program (FRMAP) to 
eligible 2020–2021 recipients to cover eligible 
export expenses other than export sales trips and 
international trade events. Livres Canada Books 
and the Canada Book Fund hopes to continue 
stimulating export sales of Canadian publishing 
houses by supporting non-travel related export 
activities through this special redistribution.

In 2020–2021, of the 169 eligible publishers and 
national and provincial publishers’ associations, 
150 received funding for export-related expenses 
through FRMAP.

Mentoring – Funding Support

The Mentoring – Funding Support program was 
launched in 2007 to provide publishers with 
an opportunity to benefit from knowledge and 
expertise gained through their participation in 
the Livres Canada Books Mentoring – Coaching 
program. Funding support allows publishers to 
implement marketing strategies targeted at their 
selected export markets. The objective is to help 
small and emerging exporting publishers increase 
sales to these markets and become eligible  
for higher levels of funding through the  
Canada Book Fund.

Mentoring – Funding Support ensures the 
continuity of mentorship services while helping 
participating publishers develop their own 
networks of potential partners. Livres Canada 
Books has been working to provide support to 
a greater number of publishers who can benefit 
from a more targeted approach.

In 2020–2021, Mentoring – Funding Support 
provided $3,000 each to two eligible publishers. \

Christy Doucet 
Senior Programs Manager

Applications Received and Funds Allocated in 2020–2021

Applications Submitted Eligible Amount

Foreign Rights Marketing  
Assistance Program (FRMAP)

170 169 $818,628

Mentoring – Funding Support 2 2 $6,000

https://www.livrescanadabooks.com/en/funding/frmap/
https://www.livrescanadabooks.com/en/funding/mentoring-program/funding-support


Promoting Canadian Publishing

Canada Stand

Despite the pandemic disruptions to large industry 
gatherings, the network of major international 
book fairs and salons remains a driving force 
for the development of Canadian book exports. 
International book fairs are meeting places for 
the entire publishing industry, allowing Canadian 
publishers to connect with international contacts, 
build business relationships, network, and sell 
rights and finished books.

Due to pandemic-related cancellations of in-
person events, Livres Canada Books organized a 
series of speed-dating meetings. This alternative 
enabled us to achieve the primary objective of 
the Canada Stand, namely selling and/or buying 
rights and finished books, minus the travel.

Pre-pandemic, the Canada Stand ranged in size 
from 36 square metres to nearly 335 square 
metres at some of the world’s largest and most 
influential book fairs. Publishers choose from an 
all-inclusive package with fully equipped booths 
and support services, a pied-à-terre option to 
conduct meetings at the collective stand (but not 
display books), or a cost-effective pay-per-title 
service for exhibiting titles without attending in 

person. Through the development of virtual book 
fairs and networking tools, publishers now have 
access to speed-dating meetings with different 
countries, online seminars, matchmaking tools,  
and rights exchange platforms.

Livres Canada Books also provides the 
administrative, logistical, and marketing support 
that ensures publishers can concentrate on 
business. Support includes correspondence 
with book fair organizers, ordering exhibitor 
passes, customizing furnishings and electrical 
installations, shipment and delivery of materials 
to publishers’ stands, customs clearance, setup 
and tear-down, and inclusion in the show 
catalogue and in our own print and online 
directories of exhibitors on the Canada Stand.

In addition to organizing the Canada Stand, Livres 
Canada Books promotes the Canadian publishing 
industry at international book fairs and conferences 
by strengthening its network of worldwide contacts 
and fostering relationships between international 
publishers, national publishers’ associations, 
and other trade partners. We also collect leads 
on behalf of publishers and network with other 
collective stands to track industry trends and 
uncover new opportunities for Canadian publishers.

https://www.livrescanadabooks.com/en/events/canada-stand
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Frankfurt Book Fair 
(October 14 to 18, 2020) —  
Virtual Guest of Honour

The Frankfurt Book Fair is the largest, most 
important international fair of the fall season. 
Participating in this highly anticipated event  
is a cornerstone in the export strategies of  
many Canadian publishers. Prior to the shift  
from an in-person to a virtual event, the  
Canada Stand would have occupied a  
space of 508 square metres and would  
have hosted 85 stand exhibitors and  
two pied-à-terre exhibitors.

The 2020 Frankfurt Book Fair, held virtually, 
welcomed 4,440 digital exhibitors from 103 
countries, hosted 3,644 online events, and 
received 200,000 visitors on Buchmesse.de. 
Digital trade exhibitors presented their brands 
to the world through access to the Frankfurt 
Rights platform, the matchmaking tool, the Hof 
networking hub, and thousands of online events.

The Fair, together with Livres Canada Books 
and ANEL/Québec Édition, held two question 
and answer sessions with Frankfurt Book Fair 
President and CEO Juergen Boos on Friday, 
September 4 (in French) and on Tuesday, 
September 8 (in English). Livres Canada 
Books also organized two live virtual events in 
collaboration with the Association of Canadian 
University Presses (ACUP) and with ANEL/
Québec Édition. The first event, “To the Future! 
What’s Next in Scholarly Publishing? The View 
from Canada” was a panel discussion on the 
future of scholarly publishing in local and  
global contexts with ACUP representatives  
on Thursday, October 15. The second event, 

“Have a Look at Canada: The Canadian Publishing 
Landscape,” held on Friday, October 16, was a 
spotlight on Canadian publishing, presenting 
the perspectives of adult, children’s, French-
language, and Indigenous publishers.

Tristian Lee 
Programs Officer

http://www.book-fair.com/en/


16  \  Livres Canada Books

Sharjah International Book Fair 
(November 4 to 14, 2020)

Since 2007, the Sharjah Bestseller & Awards 
book exhibit has been organized by the 
Combined Book Exhibit (US), the UK Publishers 
Association, the Sharjah International Book Fair, 
and Jashanmal Booksellers and Distributors. This 
excellent initiative promotes books from the 
United States, the United Kingdom, and Canada, 
and is the Sharjah International Book Fair’s 
only official showcase of English- and French-
language books.

For the second consecutive year, the Combined 
Book Exhibit invited Canadian publishing houses 
to take part in this collection. This initiative 
provides an opportunity for Canadian publishers 
to promote up to 50 titles per publishing house 
(in both English and French). The titles are 
included in a catalogue distributed at the Fair 
with some sold by Jashanmal Booksellers and 
Distributors and the bookseller Culture & Co.  
In 2020, five Canadian publishers participated, 
displaying over 60 titles between them.

Shanghai International Children’s  
Book Fair (November 13 to 15, 2020)

One of the very few international book fairs to 
take place physically in 2020 was the Shanghai 
International Children’s Book Fair, which attracted 
18,963 visitors. Canada’s presence at the Fair 
was organized in partnership with the Consulate 
General of Canada in Shanghai.

During the busy three-day event, the  
Consulate managed a physical Canada 
Stand, displaying 156 books from 20 Canadian 
publishers, identifying business opportunities, 
and developing leads. 

The stand generated an impressive 40 concrete 
leads for rights sales and vastly expanded 
Canada’s network of Chinese publishers, agents, 
and rights managers. Participating Canadian 
publishers could access the book fair’s online 
platform to conduct B2B meetings virtually, 
while their titles and catalogues were displayed 
physically, which provided prospective rights 
buyers with the opportunity to see and feel  
the content firsthand.

The 2021 Bologna and London book fairs were 
postponed to June and July 2021, respectively, 
and finally offered in virtual mode only. The 
Leipzig Book Fair was cancelled.

Sharjah International Book Fair

Shanghai International Children’s Book Fair
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Virtual Speed-Dating  
and Networking Meetings

Organized in collaboration with publishing and 
cultural organizations around the world, Livres 
Canada Books helped to launch a series of virtual 
speed-dating meetings as an effective way to 
restore networking possibilities via digital platforms. 
These events provided Canadian publishers with 
opportunities to generate new connections in lieu  
of those made at in-person book fairs.

The speed-dating meetings focused on three 
categories: children’s books, non-fiction, and 
adult fiction. Each session included publisher 
introductions in a group context, followed by 
one-to-one meetings in breakout rooms. The 
goal was to introduce publishers to one another 
in hopes that they would continue to exchange 
information and develop business relationships 
after the meeting, thus creating opportunities to 
buy and sell rights and finished books.

Switzerland Colombia Norway Australia UK

Organized with the 
Swiss Publishers’ 
Association

•	 Two sessions 
(children’s fiction 
and adult fiction)

•	 11 Swiss and 
Canadian 
publishers

Several 
matchmaking 
sessions between 
Colombian 
and Canadian 
publishers were 
independently 
organized by 
Corferias and 
PROCOLOMBIA

Organized  
with Norwegian 
Literature Abroad 
(NORLA)

•	 Three sessions 
(non-fiction, 
children’s, and 
adult fiction)

•	 16 Norwegian 
and Canadian 
publishers

Organized with 
the Australian 
Publishers’ 
Association

•	 One session 
(adult fiction and 
children’s books)

•	 10 Australian 
publishers and 
12 Canadian 
publishers

Organized with 
the UK Publishers’ 
Association

•	 Three sessions 
(children’s,  
adult fiction,  
and non-fiction)

•	 13 UK and 
Canadian 
publishers

Virtual speed-dating UK

https://corferias.com
https://procolombia.co/en
https://www.publishers.asn.au/
https://www.publishers.asn.au/
https://www.publishers.asn.au/
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Collective Marketing

Two major catalogues, Rights Canada and the 
Canadian Studies Collection, are produced 
each year to promote Canadian publishers, 
authors, and books internationally. These highly 
anticipated publications are available online and 
in print at international book fairs. In addition, 
all titles submitted to these publications are 
included in our web database, a comprehensive 
online resource for information about Canadian 
publishers. The titles in the catalogues are also 
announced through our social media accounts 
and scrolling banners promoted the different 
titles on our website as well.

The cancellations of in-person fairs heralded a 
number of other changes to the promotion and 
distribution of our collective catalogues. Through 
our partnerships with other organizations and 
our continued efforts to locate potential online 
marketing and distribution opportunities, we 
were able to promote our catalogues widely  
in new forms and on new platforms.

The 2020 Rights Canada 
catalogue featured 330 titles 
from 126 publishers

Rights Canada

In preparation for the Guest of Honour role at 
the Frankfurt Book Fair, the 2020 Rights Canada 
catalogue design was updated to reflect a more 
modern and dynamic look. Our partnership with 
the online licensing and rights platform IPR 
License was transformed through the process 
of pivoting the 2020 Frankfurt Book Fair online. 
Our portal on IPR License became a collective 
rights portal on the new Frankfurt Rights platform, 
which enabled us to further promote titles in  
the catalogue.

Inclusion in the catalogue remains free of charge 
with space allocated on a first-come, first-served 
basis. Published in advance of the Frankfurt Book 
Fair, the 2020 Rights Canada catalogue featured 
330 titles from 126 publishers. The catalogue also 
featured seven advertisements from Canadian 
partner organizations.

Tabitha Hartropp 
Communications Officer

http://www.livrescanadabooks.com/en/canadian-books/find-a-canadian-book-or-author
https://frankfurtrights.com/Company/483
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In addition to being promoted and distributed to 
international publishing contacts, the catalogue 
was advertised in special book fair editions of 
Publishers Weekly and Publishing Perspectives. 
The catalogue is also available for download 
from the Livres Canada Books website. The 
digital catalogue includes live links to titles on 
the participating publishers’ websites and to 
publisher email addresses. Physical and digital 
copies were distributed to Canadian embassies 
and consulates through the Cultural Diplomacy 
offices of Global Affairs Canada as well as during 
our virtual trade mission to Spain.

Canadian Studies Collection

The 2021 Canadian Studies Collection highlighted 
137 titles from 41 publishers—a record number 
of submissions. The catalogue also featured six 
advertisements from publishers and partner 
organizations. Subject areas covered include 
Indigenous studies, arts and culture, biography 
and memoir, economics, environment and 
geography, history, political science, literature  
and literary criticism, and the social sciences.

The 2021 Canadian Studies 
Collection highlighted 137 titles 
from 41 publishers—a record 
number of submissions

The print version is distributed to Canadian 
Studies association meetings, events, and 
conferences around the world. With help from 
the International Council for Canadian Studies 
(ICCS), the Collection is also distributed digitally 
to networks of Canadianists and Canadian Studies 
scholars. The Collection, also advertised in two 
editions of Publishers Weekly, is available for 
download from the Livres Canada Books website.

As a result of the pandemic, many fairs 
and conferences where print copies of the 
Collection are usually distributed were cancelled. 
Nevertheless, physical (along with digital copies) 
of both catalogues were distributed to Canadian 
embassies and consulates through the Cultural 
Diplomacy offices of Global Affairs Canada.

Hillary Leblanc 
Communications Officer

https://livrescanadabooks.com/en/stu_cs/canadian-studies-collection-2021/
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In an effort to promote the Collection,  
we secured virtual booths at two major 
conferences—the American Library Association’s 
Midwinter Virtual Meetings and Exhibits 
(January 22–26, 2021) and the Northeastern 
Modern Language Association’s Virtual Annual 
Convention (March 10–14, 2021). 

We continue to locate potential online marketing 
and distribution opportunities, reaching out 
to fairs and conferences to inquire about the 
possibility of promoting the Collection on their 
websites or in their newsletters. \



Building Export Expertise

Mentoring – Coaching

Aimed at the specific needs of emerging 
exporting publishers, the Livres Canada Books 
Mentoring – Coaching program helps eligible 
publishers become familiar with export sales 
strategies, meet with stakeholders in target 
markets, and properly evaluate the effort  
needed to penetrate these markets.

The program is open to publishers who require 
additional support—beyond financial assistance—
geared to their specific circumstances. The 
2020–2021 program, focused on France, was 
offered to both Francophone and Anglophone 
participants. Five publishers benefitted from  
the direct mentorship with the consultants  
and 53 people registered for the market  
overview webinar.

The objective of the Mentoring Program –  
France was to provide export expertise to a group 
of eligible publishers to help familiarize them 
with export activities in France (examination and 
evaluation of their export potential, promotional 
activities, distribution and diffusion mechanisms, 
co-editions, and rights sales). 

The 2020–2021 program activities included 
a webinar that provided an overview of 
French publishing, including the sale of rights, 
distribution, and diffusion in the French market, 
and one-on-one online video sessions between 
individual publishers and the consultants, 
Mathias Echenay and Phi-Anh Nguyen, to 
determine the eligible publisher’s potential  
in the French market, and to develop their  
export strategy.

The Mentoring Program formula continues to 
show positive results. Participants appreciate the 
clear, concrete advice and the sessions tailored 
to address their particular needs and concerns.

Webinar on Exporting to France

Participating mentoring publishers, among others, 
attended a webinar in January 2021 presented  
by Mathias Echenay and Phi-Anh Nguyen of 
Axiales. The webinar provided an overview of  
the French book market and new perspectives  
on how Canadian publishers can maximize their  
export potential.

https://www.livrescanadabooks.com/en/funding/mentoring-program/coaching
https://livrescanadabooks.com/en/stu_events/exporting-to-france-2/
https://livrescanadabooks.com/en/stu_events/exporting-to-france-2/
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Expert Profiles  

France

Mathias Echenay began his career as a sales 
representative for Seuil. After working with 
Flammarion and Interforum, he was then 
Executive Director of CDE and CEO of FED 
(Gallimard / Madrigall group). Today, with his 
business as a publisher at La Volte, a house 
he founded in 2004, he is also a consultant at 
Axiales serving publishers and broadcasters on 
commercial matters.

Phi-Anh Nguyen is a recognized specialist in 
copyright and secondary rights: translation, 
derivatives, and audiovisual. Nguyen has 
been a publishing professional for over twenty 
years, working at Dorling Kindersley, Gallimard 
Jeunesse, and Hachette Jeunesse, as well as 
being an independent agent and consultant 
since 2008. He is also a professional trainer 
and consultant for publishing houses wishing 
to develop the transfer of translation rights 
and co-publishing, and a developer of software 
dedicated to the publishing sector (copyright, 
translation rights).

Axiales is a consulting company that brings 
together experienced professionals who have 
exercised operational responsibilities in various 
areas of the sector: publishing, marketing, 
promotion, distribution, bookstores, etc. Axiales 
consultants have been leaders and managers in 
both private and public structures, large or small, 
independent or integrated.

Special Project on Accessible 
Digital Publishing and Export

The importance of accessible digital publishing 
and an enhanced presence in European markets 
for Canadian publishers cannot be overstated. As 
part of the Canada Book Fund’s special initiative 
to support the production and distribution of 
accessible digital books, Livres Canada Books 
provided expertise on accessible digital publishing 
and export to Canadian publishers, particularly  
on the European Accessibility Act (EAA) and how 
to prepare to implement the requirements of this 
new legislation as it relates to ebooks.

Cristina Mussinelli, Elisa Molinari, and  
Gregorio Pellegrino of Fondazione LIA prepared 
the report on The European Accessibility Act  
and Its Impact on the Publishing Industry:  
A Guide for Canadian Publishers (2021)  
for Livres Canada Books. 

The report was translated into French by Josée 
Latulippe. A webinar on the same topic was 
presented a few months prior to the report’s 
publication (see page 26).

Expert Profiles

Cristina Mussinelli, Elisa Molinari and Gregorio 
Pellegrino work at Fondazione LIA, an Italian 
non-profit organization that promotes the culture 
of accessibility in the publishing field. Its goal is 
to allow print-impaired readers to choose how, 
when, and above all what to read, thus fostering 
social integration and active participation in the 
world of culture, school, and work. To achieve this 
objective, Fondazione LIA carries out research 
and development activities in the field of digital 
accessibility, organizes awareness-raising events, 
offers training courses and consulting activities, 
and is part of an international network of 
organizations focusing on the accessibility  
of content. Since its foundation in 2014 by the 
Italian Publishers Association, Fondazione LIA  
has collaborated with the Italian Blind and 
Visually Impaired Union (UICI), which became  
an institutional member in November 2017.

https://www.axiales.net/
https://www.fondazionelia.org/en/
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Market Guides

Our collection of more than 35 market guides 
aimed at Canadian publishers is written by 
industry experts to provide the best, most up-
to-date information on export markets. Providing 
intelligence about specific foreign markets and 
significant market segments—such as children’s 
books, academic and scholarly books, retail, 
wholesale, and libraries—the guides continue to 
be go-to references for Canadian publishers in 
formulating and refining their export strategies.

In 2020–2021, over 280 
market guides and market 
guide excerpts in both official 
languages were downloaded  
for free from our website.

Offered for sale on the Livres Canada Books 
website and through Cantook, DeMarque’s 
ebook distribution platform, the guides are also 
available free of charge to eligible recipients 
of the FRMAP and Mentoring programs. In 
2020–2021, over 280 market guides and market 
guide excerpts in both official languages were 
downloaded for free from our website.

In 2020–2021, Livres Canada Books published 
three new guides and partnered with the Trade 
Service Commission at the Embassy of Canada 
to Ukraine and the Embassy of Canada to France 
on their respective markets to produce two 
additional guides in English and French:

•	 English-Language Book Markets in Africa:  
A Guide for Canadian Publishers (2020),  
by Emma House and Simon Littlewood 

•	 Selling Canadian Books in Poland (2021),  
by Ewa Tenderenda-Ożóg

•	 The Russian Book Market (2021), by Olga Ro

•	 Selling Canadian Books in Ukraine (2021) by 
Iryna Baturevych and Iryna Bielkina (English 
and French). Translated by Josée Latulippe.

•	 Le marché du livre en France (2021) by 
Mathias Echenay and Phi-Anh Nguyen 
(English and French). Translated by  
Leslie Savath.

Gabrielle Etcheverry 
Manager, Communications
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Expert Profiles

Emma House and Simon Littlewood

English-Language Book Markets in Africa:  
A Guide for Canadian Publishers

Emma House is an international publishing 
consultant, having worked in the industry for 
over 20 years. She is the former Deputy CEO of 
the UK Publishers Association where she worked 
for 11 years. Prior to this, she worked for The 
London Book Fair at various posts including Event 
Manager, Head of International Development, and 
Key Account Manager. She has broad knowledge 
of the publishing industry globally and a strong 
network of contacts across publishers, agents, 
distributors, and booksellers. Co-founder of the 
Facebook group Publishers Without Borders, 
designed to bring the international community 
together during the COVID-19 period, her most 
recent activities include launching the Publishers 
Association’s export toolkit and managing the 
London Book Fair’s international hosted buyers’ 
program. She is also an advisor for the organization 

“Civic” on a Future Libraries project for the UK 
Public Library sector, the Canadian literacy 
platform “Simbi,” and the Sharjah Book Authority.

Simon Littlewood—adviser, consultant, and 
coach to a range of international book industry 
companies and government organizations—has 
held positions in trade, academic, professional, 
educational, and illustrated publishing in the 
UK for over 30 years. A founding director of Pan 
Macmillan South Africa, he later took senior roles 
at Phaidon Press and Headline Book Publishing 
before becoming International Director of The 
Random House Group (now part of Penguin 
Random House) in 1997, a post he held until 2014. 
Simon has been closely involved in publishing 
education for many years, giving seminars on 
a range of courses, and sitting on the Industry 
Advisory Board of the Oxford International 
Centre for Publishing Studies. Since 2014, he 
has represented the UK Publishers Association 
on the Executive of the Federation of European 
Publishers in Brussels, and from 2014 to 2019 
he fulfilled the same role at the International 
Publishers Association in Geneva.

Ewa Tenderenda-Ożóg

Selling Canadian Books in Poland:  
A Guide for Canadian Publishers

Ewa Tenderenda-Ożóg is a journalist and market 
analyst associated with the book industry since 
January 2000. She is president of the research 
company Biblioteka Analiz. Publisher of the 
periodicals Magazyn Literacki KSIĄŻKI (Literary 
Magazine BOOKS), the biweekly Biblioteka Analiz 
and Wyspa Kwartalnik Literacki (Wyspa Literary 
Quarterly), she is also the initiating editor at 
Biblioteka Słów publishing house. Tenderenda-
Ożóg also writes articles and reviews and is the 
editor of the website Rynek-ksiazki.pl. She has 
been a member of the management team of the 
Nationwide Database of Bookstores since 2015 
and organizes training sessions on aspects of 
working in the book world. She is co-author of  
the Report on the Book commissioned by the 
Ministry of Culture and National Heritage and  
is co-author of The Polish Book Market, an  
annual report commissioned by the Book 
Institute. Tenderenda-Ożóg is a member of the 
Magellan Prize jury for the best travel guides  
and cartographic publications. She received  
the honorary badge of Merit for Polish Culture 
and is a member of the Council of the Polish 
Chamber of Books.

https://rynek-ksiazki.pl/
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Olga Ro

The Russian Book Market: 
A Guide for Canadian Publishers

Olga Ro has been in the publishing industry 
since 1995, working as an editor, publisher, and 
literary agent. She joined Book Industry Magazine 
(BIM) in 2008 where she covers international 
publishing and digital development.

Book Industry Magazine is the leading resource 
for book industry professionals in Russia. BIM 
provides its readers with state-of-the-art analysis 
and case studies, which emphasize the best 
editorial, management, and manufacturing 
practices, publisher/bookseller/library interaction, 
and new publishing technologies. Published 
10 times a year, Book Industry Magazine has a 
highly targeted audience of book and multimedia 
professionals, their key suppliers, literary agents, 
distributors, and librarians.

Iryna Baturevych and Iryna Bielkina

Selling Canadian Books in Ukraine:  
A Guide for Canadian Publishers

Iryna Baturevych is deputy director and head of 
the strategic planning and analytics department 
of the Ukrainian Book Institute (UBI), co-founder 
of the Chytomo media project (NGO), and an 
observer of publishing markets. Co-organizer 
of the 2018 Ukrainian Reading and Publishing 
Data study, she is the coordinator of all of UBI’s 
research projects. Previously a lecturer at the 
Institute of Journalism of the Taras Shevchenko 
National University (Kyiv), Iryna has 10 years of 
experience in publishing and media.

Iryna Bielkina is an analyst at the Ukrainian Book 
Institute, educated in international economics 
and marketing in Ukraine, Denmark, and Italy. She 
previously worked in NGOs in Israel and Brazil.

The Ukrainian Book Institute is a government 
entity affiliated to the Ministry of Culture and 
Information Policy of Ukraine. Its mission is to 
to provide help with the development of state 
policy in the book sector, promote reading in 
Ukraine, support book publishing, encourage 
translation activity, and popularize Ukrainian 
literature abroad

Mathias Echenay and  
Phi-Anh Nguyen, Axiales

Le marché du livre en France

Mathias Echenay began his career as a sales 
representative for Seuil. After working with 
Flammarion and Interforum, he was then 
Executive Director of CDE and CEO of FED 
(Gallimard / Madrigall group). Today, with his 
business as a publisher at La Volte, a house 
he founded in 2004, he is also a consultant at 
Axiales serving publishers and broadcasters on 
commercial matters.

Phi-Anh Nguyen is a recognized specialist in 
copyright and secondary rights: translation, 
derivatives, and audiovisual. Nguyen has 
been a publishing professional for over twenty 
years, working at Dorling Kindersley, Gallimard 
Jeunesse, and Hachette Jeunesse, as well as 
being an independent agent and consultant 
since 2008. He is also a professional trainer 
and consultant for publishing houses wishing 
to develop the transfer of translation rights 
and co-publishing, and a developer of software 
dedicated to the publishing sector (copyright, 
translation rights).

Axiales is a consulting company that brings 
together experienced professionals who have 
exercised operational responsibilities in various 
areas of the sector: publishing, marketing, 
promotion, distribution, bookstores, etc. Axiales 
consultants have been leaders and managers in 
both private and public structures, large or small, 
independent or integrated.

https://www.axiales.net/


26  \  Livres Canada Books

Webinars

To reach a greater number of publishers by 
eliminating travel costs, Livres Canada Books 
has been offering professional development and 
export market webinars since 2011. This online 
training is delivered by industry experts who 
address topics of interest to both veteran and 
emerging exporters. Our export market webinars 
help publishers prepare for international 
book fairs while our professional development 
webinars provide expertise on trends and 
innovations in digital publishing.

When webinars can only be offered in English, 
a French version of the PowerPoint is sent to 
every Francophone participant prior to the 
presentation in order to facilitate understanding. 
Each webinar includes an interactive question 
and answer session with the presenters. 
Evaluations this year were once again 
overwhelmingly positive.

This fiscal year, a total of 401 publishers and other 
industry stakeholders registered for our webinars, 
including those on the French market under the 
mentoring program and the trade mission to 
Spain. All webinars were provided free of charge. 
Video recordings of the webinars can be viewed 
on our YouTube channel. They are also available 
free of charge on the Livres Canada Books 
website, along with downloadable versions of  
the presentations in both English and French.

Video recordings of the 
webinars can be viewed on our 
YouTube channel. They are also 
available free of charge on the 
Livres Canada Books website, 
along with downloadable 
versions of the presentations  
in both English and French.

Accessible Digital Books 
and Export Webinar

Innovations in digital publishing, distribution, 
and sales at an international level—and the 
accompanying opportunities and challenges—are 
part of an exporting publisher’s everyday reality. 
Providing regular, updated context for these 
changes allows Canadian publishers to be at the 
forefront of developments as they happen. We 
are proud to be a leading source of advice and 
material on exporting and selling digital books in 
international markets.

In December 2020, accessible publishing experts 
Cristina Mussinelli, Elisa Molinari, and Gregorio 
Pellegrino of Fondazione LIA presented a webinar 
entitled Accessible Digital Books and Export on 
the European Accessibility Act (EAA) and its 
implications for Canadian publishers in tandem 
with our bilingual report on the same topic. The 
EAA establishes accessibility requirements across 
all EU member countries for numerous products 
and services, including ebooks and ebook reading 
systems. With Canada as the Guest of Honour 
country at the Frankfurt Book Fair in 2021,  

Canadian publishers are poised to deepen 
their presence in book markets throughout 
the European Union. Learning about these 
accessibility requirements and their implications 
for the industry ahead of the EAA implementation 
in 2025 was a major benefit.

Professional Development Webinars

In December 2020, Livres Canada Books hosted 
two digital publishing webinars (one English 
and one French). Industry experts, Mark Leslie 
Lefebvre and Stéphane Labbé, PhD, presented 
their respective webinars on Print-On-Demand 
as an Export Tool.

This practical, hands-on webinar provided 
publishers with knowledge aimed at helping 
them increase global presence and sales using 
this unique export technology.

Export Market Webinars

Each year, Livres Canada Books provides  
export market webinars aimed at Canadian  
book publishers interested in learning more  
about particular international markets. The 
markets selected each year follow the London 
Book Fair’s Market Focus and the Frankfurt Book 
Fair’s Guest of Honour. With Canada as the  
2020 Guest of Honour at the Frankfurt Book  
Fair, we selected Colombia as the first of our  
two export market webinars.

https://livrescanadabooks.com/en/events/
http://www.livrescanadabooks.com/en/events/
https://livrescanadabooks.com/en/reports/digital-publishing/
https://livrescanadabooks.com/en/stu_events/accessible-digital-books-and-export/
https://livrescanadabooks.com/en/stu_events/print-on-demand-as-an-export-tool-2/
https://livrescanadabooks.com/en/stu_events/print-on-demand-an-export-tool/
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Colombia

In September 2020, Livres Canada Books held a 
highly informative webinar presented by Sandra 
Pulido Urrea, Director of the Bogotá International 
Book Fair. The Colombian publishing industry 
represents one of Latin America’s most exciting 
emerging book markets. Home to established 
and emerging literary presses, as well as a 
rich network of national and local book fairs, 
libraries, and bookstores, Colombia boasts a 
dynamic publishing industry. With strong export 
relationships in other Latin American book 
markets, Colombian publishers are poised to 
build bridges with other international markets.

The Middle East

In March 2021, Livres Canada Books held a 
second export market webinar providing an 
overview of the book market in the Middle East 
hosted by Emma House, Bill Kennedy, and Seth 
Russo. A region with an exciting book market 
and a growing literacy rate, the Middle East 
provides various inroads for Canadian publishers 
to create meaningful cross-cultural networks 
while growing their book exports. With numerous 
opportunities in rights sales and exports in trade 
and academic publishing, as well as increasingly 
significant bookfairs and fellowships, the region’s 
publishing industry holds great promise for 
international trade and co-operation.

Special Project: Canada–Ukraine 
Networking Webinar and Brochure

In partnership with Livres Canada Books and the 
Ukrainian Book Institute, the Embassy of Canada 
to Ukraine engaged over 40 publishers from 
Canada and Ukraine to join the webinar “Canada 
and Ukraine: Your Next Book Market Across 
the Ocean” in September 2020. The webinar 
was dedicated to foreign market intelligence, 
providing publishers with relevant and useful 
market facts, translation program opportunities, 
marketing events to consider, and more. Following 
the webinar, a brochure on the Ukrainian book 
market, including tailored rights information was 
developed and distributed to the participating 
publishers and made available for free download 
from the Livres Canada Books website.

https://livrescanadabooks.com/en/stu_events/exporting-to-colombia/
https://livrescanadabooks.com/en/stu_events/exporting-to-the-middle-east/
https://livrescanadabooks.com/en/reports/market-guides/the-ukrainian-book-market-prospects-for-canadian-publishers-2020/
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Expert Profiles

Accessible Digital Books and Export

Cristina Mussinelli, Elisa Molinari and Gregorio 
Pellegrino work at Fondazione LIA, an Italian 
non-profit organization that promotes the culture 
of accessibility in the publishing field. Its goal is 
to allow print-impaired readers to choose how, 
when, and above all what to read, thus fostering 
social integration and active participation in the 
world of culture, school, and work. To achieve this 
objective, Fondazione LIA carries out research 
and development activities in the field of digital 
accessibility, organizes awareness-raising events, 
offers training courses and consulting activities, 
and is part of an international network of 
organizations focusing on the accessibility  
of content. Since its foundation in 2014 by the 
Italian Publishers Association, Fondazione LIA  
has collaborated with the Italian Blind and 
Visually Impaired Union (UICI), which became  
an institutional member in November 2017.

Print-on-Demand as an Export Tool

Mark Leslie Lefebvre is a writer, editor, bookseller, 
and digital publishing evangelist. He has worked 
in the book industry since 1992, the same year 
his first short story was published. Mark has 
consistently leveraged emerging technologies 
within the publishing space, including an 
accessible online platform for publishers of 
all sizes to get their book catalogues listed in 
Chapters/Indigo’s master database. He has also 
implemented an Espresso Book Machine to bring 
Print-on-Demand technology into the bookstore 
at McMaster University and founded the hugely 
successful indie publishing platform Kobo Writing 
Life for Toronto’s Rakuten Kobo, Inc. Mark’s 
industry experience includes being president of 
the Canadian Booksellers Association, a board 
member of BookNet Canada, Director of Author 
Relations and Self-Publishing for Rakuten Kobo, 
Director of Business Development for Draft2Digital, 
and a professional advisor for Sheridan College’s 
Creative Writing and Publishing Honours Program. 
He has spoken about opportunities within digital 
publishing throughout North America and Europe.

Stéphane Labbé, PhD, is a strategic advisor 
and researcher focusing on culture and 
communications. Since 2013, he has helmed a 
company that specializes in consulting, research, 
and publishing. As such, he works with Canadian 
and European publishing companies, as well as 
ministries and professional associations in Canada. 
He has headed a number of publishing companies 
and conducted research into the culture and 
communications sector. Stéphane teaches in the 
DESS (Graduate Diploma in Advanced Special 
Studies) program in publishing and digital 
publishing at the Université de Sherbrooke and at 
the École de bibliothéconomie et des sciences de 
l’information (School of Library and Information 
Sciences) at the Université de Montréal.

https://www.fondazionelia.org/en/
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Exporting to Colombia

Sandra Pulido Urrea studied Editorial and 
Multimedia Production and Social Communications 
at the Pontificia Universidad Javeriana. She began 
working in the publishing industry at Grupo 
Editorial Norma as Licensing Editor. Next, she was 
part of the professional team at 3J Editores, initially 
as Product Manager and later as Editorial Director 
with business responsibilities. She has also lived 
in Mexico where she was Director of the Financial 
Education Expo, responsible for the academic and 
cultural program. She returned to Colombia in 2016 
where she became Fairs Manager of the Colombian 
Book Chamber and Director of the Bogotá 
International Book Fair.

Exporting to the Middle East

Emma House Emma House is an international 
publishing consultant, having worked in the 
industry for over 20 years. She is the former 
Deputy CEO of the Publishers Association 
where she worked for 11 years. Prior to this, she 
worked for The London Book Fair at various posts 
including Event Manager, Head of International 
Development, and Key Account Manager. She 
has broad knowledge of the publishing industry 
globally and a strong network of contacts 
across publishers, agents, distributors, and 
booksellers. Co-founder of the Facebook group 
Publishers Without Borders, designed to bring 
the international community together during 
the COVID-19 period, her most recent activities 
include launching the Publishers Association’s 
export toolkit and managing the London Book 
Fair’s international hosted buyers’ program. She 
is also an advisor for the organization “Civic” on a 
Future Libraries project for the UK Public Library 
sector, the Canadian literacy platform “Simbi,”  
and the Sharjah Book Authority.

Bill Kennedy is Director of Avicenna Partnership 
Ltd, a UK-based company that acts as a sales 
agent and rights broker, working on behalf of 
UK, US, and European publishers of academic, 
professional, reference, and scholarly products 
exclusively in the Middle East and North Africa 
(MENA) region. Kennedy has held a number 
of posts with international publishers, book 
distribution companies, and consultancy roles 
before creating Avicenna in January 2003. His 
connection to the MENA region dates back to 1979 
when he began travelling extensively throughout 
the region. He recently set up a crowdfunding 

initiative (“Our friends in Beirut”: https://www.
gofundme.com/f/our-friends-in-beirut) to help 
people in the publishing and book distribution 
communities recover from the devastation  
of the 2020 Beirut explosion.

Seth Russo is a graduate of the State  
University of New York (SUNY). He has held  
several executive positions in the International  
Divisions of the Bantam Doubleday Dell Publishing 
Group, Scholastic, and most recently Simon & 
Schuster. He is an adjunct professor at the NYU 
School of Publishing and is a former chair of the 
American Association of Publishers International 
Committee. He has served as a panelist in 
numerous publishing related forums. Currently, he 
is a consultant to the Sharjah Book Authority and 
divides his time between France and New York.

https://www.gofundme.com/f/our-friends-in-beirut
https://www.gofundme.com/f/our-friends-in-beirut
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Virtual Trade Missions

Held entirely online from November 23 to 27, 2020,  
Livres Canada Books led a successful virtual 
trade mission to explore the Spanish book 
market in collaboration with the Federación 
de Asociaciones Nacionales de Distribuidores 
de Ediciones (FANDE) and the International 
Publishing Distribution Association. A nine-
member delegation, representing both French- 
and English-language publishers and the 
Canadian book industry as a whole, met with 
key members of the industry, including relevant 
Spanish publishers, distributors, associations, and 
government officials. The delegation held over  
50 meetings. The mission also conducted a virtual 
visit to the Marcial Pons bookstore in order to gain 
an understanding of the different facets of the 
Spanish publishing market.

Special thanks go to José Manuel Anta, Managing 
Director of FANDE and Managing Director of the 
International Publishing Distribution Association, 
as well as to Antonio María Ávila, Executive 
Director of the Federación de Gremios de Editores 
de España, for their collaboration in building 
a network between Spanish and Canadian 
publishers. Additional thanks go to María Jesús 
Bronchal Torres, Political and Cultural Affairs 
Officer at the Bureau du Québec in Barcelona,  
for her collaboration.

Following the mission, a detailed contact list 
was compiled for Canadian publishers to build 
business relationships in this market. Members of 
the delegation also held an online discussion of 
the market intelligence gathered for publishers 
who could not join the delegation. The contact 
list is available, in English and French, as a free 
download on the Livres Canada Books website.

Through all our trade missions since 2005, 
Livres Canada Books has been exploring new 
and emerging markets that hold potential for 
Canadian publishers. Information gathered during 
the missions helps publishers diversify their 
exports by improving their knowledge of these 
markets and how to access them. Publishers 
have reported deals with new partners as a direct 
result of these missions. A complete list of trade 
missions is below. \

Past Missions
2005, 2008 and 2010 2011 and 2012 2013 and 2014 2015 and 2016 2017, 2018 and 2019

Japan, India and Brazil Scandinavia and Russia South Korea and Turkey Israel and Colombia China, Germany and Sharjah

https://www.marcialpons.es/libros/novedades/derecho/
https://livrescanadabooks.com/en/stu_events/discussion-on-the-virtual-trade-mission-to-spain/
https://livrescanadabooks.com/en/reports/market-guides/contact-list-of-the-livres-canada-books-2020-virtual-trade-mission-to-spain-2021/
https://livrescanadabooks.com/en/reports/market-guides/contact-list-of-the-livres-canada-books-2020-virtual-trade-mission-to-spain-2021/


Building Our Community

Livres Canada Books is intent on making sure that 
Canadian publishers are always informed about 
and involved in our activities. We reach out to 
currently participating publishers and beyond  
in several ways, including via our website, blog, 
social media, and newsletter.

Website

An essential component of our communication 
efforts, the Livres Canada Books website allows 
Canadian publishers to download market guides, 
register for webinars and fairs, and learn more 
about services and programs. It functions not 
only as a hub of information, but also as a point 
of contact between the international community, 
Canadian publishers, and other partners. Over the 
2020–2021 fiscal year, the Livres Canada Books 
website had 20,458 unique visitors from around 
the globe, including the US, France, India, the UK, 
Germany, Italy, Mexico, Russia, and Brazil. 

Building on last year’s efforts to improve 
accessibility across the organization’s  
programs and services, we reviewed our website 
accessibility features to ensure compliance  
with the WCAG 2.0 Level AA standard. 

This year Livres Canada Books also began work 
on a new discovery platform that will provide 
a more robust collective online presence 
and visibility for Canadian publishers among 
international audiences, as well as more avenues 
for international buyers to discover Canadian-
authored titles and make direct connections 
with Canadian rights managers and publishing 
representatives. This platform will be integrated 
into a redesigned Livres Canada Books website 
and will act as a fully featured online catalogue, 
allowing users to explore a large title listing 
(5,000+ ISBNs) via a variety of search and  
browse options.

https://livrescanadabooks.com/en/
https://livrescanadabooks.com/en/reports/market-guides/
http://www.livrescanadabooks.com/en/events/
http://www.livrescanadabooks.com/en/funding/


32  \  Livres Canada Books

Blog

Our blog is another key source of information 
about Canadian publishing, export and 
international markets, industry news, 
international publishing events, and  
professional development opportunities.  
Posts include the following:

•	 Event and fair summaries

•	 Publisher profiles

•	 Industry news

•	 Market profiles

•	 Market guide excerpts

http://www.livrescanadabooks.com/en/blog/
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Social Media

Livres Canada Books strives to create and share 
content that promotes our programs and products, 
establishes our expertise on export, and fosters 
community building and engagement. We regularly 
post on Twitter, Facebook, Instagram, and LinkedIn 
in order to provide information on digital and 
international publishing news, inform publishers 
of our programs and services, and, of course, 
promote Canadian publishers and their titles. We 
also promote Canadian publishing on social media 
before, during, and after international publishing 
events to reach a network of followers interested in 
Canadian books, authors, and publishers.

In 2020–2021, we revamped our Instagram 
account, which now has over 500 followers. We 
look forward to promoting on this platform, as well 
as sharing videos and images of fairs and events 
with our network. To further the reach of our 
online resources, in 2020 we launched a YouTube 
channel to replace our Vimeo channel. The channel 
serves as both an archive of Livres Canada Books’ 
video content and as an easily searchable resource 
for publishing professionals, with videos curated 
into playlists and links to additional resources 
on the Livres Canada Books website, such as 
accompanying PDFs.

https://twitter.com/livrescabooks
https://www.facebook.com/LivresCanadaBooks
file:https://www.instagram.com/livrescanadabooks/
https://www.linkedin.com/company/livres-canada-books
https://www.instagram.com/livrescanadabooks/?hl=en
https://www.youtube.com/channel/UCRmaaNmT_0_ZqG77r2EVuVA
https://www.youtube.com/channel/UCRmaaNmT_0_ZqG77r2EVuVA
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Our audience—largely made up of Canadian 
publishing professionals, including agents, editors, 
rights managers, and authors—has been growing 
steadily. Our Facebook page has 1,605 likes and 
1,710 followers, primarily from Canada and the 
United States, as well as France, Germany, and 
Brazil. Our Twitter account has 1,485 followers.
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Newsletter

Our monthly online newsletter keeps publishers 
up to date on news, export markets, fairs and 
events, promotional opportunities, programs  
and deadlines, and export success stories.  
Livres Canada Books News is an essential part 
of our communication efforts, currently reaching 
1,314 subscribers (942 English, 372 French). \

https://livrescanadabooks.com/en/newsletter/


Livres Canada Books is governed by a Board of 
Directors, chosen for their ability to contribute 
experience and expertise in conducting the 
policy and affairs of the organization. The Board 
is composed of seasoned business professionals 
(owners, executives, or senior staff) from 
organizations and enterprises representing all 
sectors of the Canadian publishing industry. 
Equally divided between English- and French-
language publishers, members of the Board 
are affiliated with the Association of Canadian 
Publishers (ACP), the Association nationale 
des éditeurs de livres (ANEL), the Association 
of Canadian University Presses (ACUP), and 
the Canadian Publishers’ Council (CPC). Two 
professional advisors, who are not publishers 
but are familiar with the Canadian publishing 
industry, also sit on the Board.

The term of appointment to the Board is three 
years, with the possibility of renewal for an 
additional three years. Members of the Board 
serve without remuneration. Expenses incurred 
by directors in the performance of their duties 
are reimbursed. Bylaws require members to 
declare any interest that may conflict with their 
responsibilities as Board members.

The Board has five committees to which  
it delegates certain responsibilities:

•	 Executive and Finance

•	 Export Expertise

•	 Nominating and Governance

•	 Business Plan

•	 Frankfurt 2021

The Board also delegates certain authorities  
to the Chair and Executive Director.

Governance

http://publishers.ca/
http://publishers.ca/
http://anel.qc.ca/
http://anel.qc.ca/
http://www.acup.ca/
http://www.acup.ca/
http://www.pubcouncil.ca/
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Board of Directors

Officers

Chair Frédéric Gauthier Publisher, Éditions de la Pastèque ANEL

Chair-in-waiting Semareh Al-Hillal President, House of Anansi Press/Groundwood Books ACP

Vice-chair Carole Boutin Rights and Contracts Director, Groupe Librex ANEL

Secretary-Treasurer Noah Genner CEO, BookNet Canada Professional Advisor

Executive Director François Charette

Directors Sophane Beaudin-Quintin 
Philip Cercone
Prune Lieutier
Patrick Poirier
Lisa Quinn
Mariève Talbot
Margie Wolfe
Andrew Wooldridge

Business Director, Éditions Michel Quintin
Executive Director, McGill-Queen’s University Press
Digital Content Producer for Youth, La puce à l’oreille
General Manager, Les Presses de l’Université de Montréal
Director, Wilfrid Laurier University Press
President, Groupe d’édition la courte échelle
President and Publisher, Second Story Press
Publisher, Orca Book Publishers

ANEL
ACP
Professional Advisor
ACUP
ACUP
ANEL
ACP
ACP

Observer Gillian Fizet Executive Director, Canada FBM2021

Committees

Executive and Finance Committee Export Expertise Committee Nominating and Governance Committee

The Executive and Finance Committee is responsible  
for providing guidance and decisions regarding all 
aspects of strategic direction and financial matters, 
including internal controls, independent audit, and 
financial analysis.

The Export Expertise Committee helps 
the Board fulfill its oversight function by 
monitoring trends and issues in the export  
of Canadian books to foreign markets.

The Nominating and Governance Committee recommends 
nominees for election to the Board at each annual general 
meeting or to fill vacancies on the Board, and counsels the 
Board with respect to corporate governance practices.

Chair Chair Chair

Frédéric Gauthier Andrew Wooldridge Semareh Al-Hillal

Members Members Members

Semareh Al-Hillal
Carole Boutin 
Noah Genner

Carole Boutin
Prune Lieutier 

Patrick Poirier
Lisa Quinn
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Secretariat

Secretariat

François Charette Executive Director

Francine Bélec Fox Manager, Finance and Operations (consultant)

Christy Doucet Senior Manager, Programs

Tristian Lee Programs Officer

Gabrielle Etcheverry Manager, Communications

Hillary LeBlanc Communications Officer 

Viviane Bergevin Administrative Assistant

Many thanks also go to Tabitha Hartropp, who held a position at Livres Canada Books in 2020–2021 and contributed toward various projects.

Business Plan Committee

This committee was struck to create a new business plan for 2021–2024 
that will effectively meet the needs of Canadian publisher-exporters in the 
constantly changing book industry.

Chair

Frédéric Gauthier

Members

Semarah Al-Hillal Philip Cercone Noah Genner

Frankfurt 2021 Committee

This committee will serve as the communications link between Livres Canada 
Books and CANADA FBM2021

Chair

Sophane Beaudin-Quintin

Members

Mariève Talbot Margie Wolfe Andrew Wooldridge
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Appendix I — Independent Auditor’s Report
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Independent Auditor’s Report
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Independent Auditor’s Report
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Independent Auditor’s Report
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Appendix II — Funding by Recipient
For the year ended March 31, 2021

FRMAP Mentoring

Recipient Funding Support

400 coups, Éditions les  $12,055.84 

AIM Language Learning  $6,253.78 

Alire, Éditions  $3,261.50 

Alto, Éditions  $7,359.21 

André Fontaine, Éditions  $4,159.70 

Annick Press  $11,309.61 

Anvil Press  $1,087.83 

Apprentissage Illimité  $11,672.00 

Arbeiter Ring Publishing  $1,087.83 

Arsenal Pulp Press  $9,513.01 

Artichaut, Éditions L’  $2,430.98 

Association nationale des éditeurs de livres (ANEL)  $2,080.34 

Baraka Books  $1,087.83 

Bayeux Arts  $1,087.83 

Béliveau Éditeur  $3,366.08 

Between the Lines  $6,540.19 

Biblioasis  $6,438.52 

Blue Bike Books  $2,604.61 

Book*hug Press  $5,324.28 

BookLand Press  $6,852.50 

Boomerang éditeur jeunesse  $7,409.64 

Boréal Express, Le  $5,431.27 

Boulder Publications  $2,366.65 

Bouton d’or Acadie  $7,119.07 

Breakwater Books  $3,430.95 
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FRMAP Mentoring

Recipient Funding Support

Brick Books  $1,087.83 

Broadview Press  $16,763.01 

Broquet  $5,093.09 

Brush Education  $1,919.59 

Caitlin Press  $3,234.09 

Caractère, Les Éditions  $3,139.61 

Cardinal, Les Éditions  $543.91 

CCI Learning Solutions  $11,015.40 

Chouette, Éditions  $15,991.20 

Coach House Books  $10,434.25 

Company’s Coming Publishing  $3,939.94 

Courte échelle, Groupe d’édition la  $6,544.97 

Crabtree Publishing  $7,513.83 

Curriculum Plus Publishing  $2,370.65 

David, Éditions  $1,112.53  $3,000.00 

Demeter Press  $1,882.56 

Douglas & McIntyre  $1,087.83 

Drawn & Quarterly  $12,267.33 

Dundurn Press  $10,760.42 

Écosociété, Éditions  $6,512.38 

Écrits des Forges, Les  $1,309.44 

ECW Press  $18,885.91 

Envolée, Éditions de l’  $1,087.83 

Eschia Books  $2,676.97 

Fernwood Publishing  $6,418.00 

Firefly Books  $4,887.97 

Folklore Publishing  $4,063.58 

Funding by recipient — for the year ended March 31, 2021
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FRMAP Mentoring

Recipient Funding Support

Formac Publishing  $3,209.08 

Freehand Books  $1,087.83 

Goélette, Éditions  $4,004.07 

Governors of Athabasca University Press  $2,767.14 

Governors of the University of Calgary Press  $4,564.43 

Great Plains Publications  $2,315.41 

Greystone Books  $13,941.37 

Groundwood Books  $12,283.73 

Guernica Editions  $1,519.04 

Guides de voyage Ulysse  $1,563.34 

Guy Saint-Jean Éditeur  $7,817.82 

Harbour Publishing  $5,403.86 

Héliotrope, Éditions  $4,349.68 

House of Anansi Press  $7,562.38 

Hurtubise, Éditions  $13,399.11 

Inanna Publications & Education  $7,028.15 

Inhabit Media  $1,087.83 

International Self-Counsel Press  $1,087.83 

Instant même, Les éditions de l’  $1,087.83 

Isatis, Éditions de l’  $3,197.46 

James Lorimer & Co.  $8,445.91 

J.C.L., Éditions  $2,833.12 

J. Gordon Shillingford Publishing  $1,087.83 

Kids Can Press  $15,316.77 

KO Éditions  $2,274.80 

Leméac Éditeur  $2,313.34 

Librex, Groupe  $8,458.48 

Funding by recipient — for the year ended March 31, 2021
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FRMAP Mentoring

Recipient Funding Support

Linda Leith Publishing  $8,780.48 

Lingo Learning  $3,721.09 

Lone Pine Media Productions  $2,174.88 

Lux Éditeur  $3,481.86 

Malins, Les Éditions les  $3,066.96 

MacIntyre Purcell Publishing  $1,326.57 

Marcel Didier  $1,087.83 

McGill-Queen’s University Press  $16,884.39 

Médiaspaul, Éditions  $1,706.67 

Mémoire d’encrier  $7,899.50 

Michel Quintin, Éditions  $9,940.62 

Modus Vivendi, Publications  $8,155.96 

Montagne Verte, Éditions de la  $2,153.94 

Mortagne, Éditions de  $10,248.87 

Mosaic Press  $4,966.59 

Multimondes, Les éditions  $1,087.83 

New Society Publishers  $9,095.56 

Newest Press  $1,087.83 

Nota bene, Groupe  $1,755.06 

Novalis, Les Éditions  $965.20 

Novelty Book Company, The  $11,479.75 

Orca Book Publishers  $13,060.03 

Owlkids Books  $13,512.46 

Pajama Press  $8,199.64 

PAPP International  $18,191.91 

Partners Publishing  $1,087.83 

Passage, Éditions du  $1,223.93  $3,000.00 

Funding by recipient — for the year ended March 31, 2021
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FRMAP Mentoring

Recipient Funding Support

Pastèque, Éditions de la  $9,459.24 

Pembroke Publishers  $10,140.90 

Peuplade, Éditions La  $8,928.06 

Phidal, Les Éditions  $1,087.83 

Plaines, Éditions des  $2,701.36 

Planète rebelle, Les Éditions  $6,263.29 

Playwrights Canada Press  $1,246.99 

Portage & Main Press  $3,594.28 

Presses Aventure  $1,624.50 

Presse, Les Éditions La  $1,203.62 

Prise de parole, Éditions  $1,047.00 

Productions Asiedirect  $6,363.64 

Quartanier, Le  $9,173.39 

Québec Amérique, Éditions  $14,396.95 

Rainbow Horizons Publishing  $1,226.97 

Regroupement des éditeurs franco-canadiens  $1,087.83 

Remue-ménage, Éditions du  $5,336.68 

Réunis, Les Éditeurs  $4,311.82 

Reynald Goulet, Éditions  $1,087.83 

Robert Rose  $8,886.45 

Running the Goat Press  $1,087.83 

Second Story Press  $12,475.24 

Sémaphore, Éditions  $510.19 

Shoebox Media  $10,332.04 

Sogides, Groupe  $5,202.66 

Sylvain Harvey, Éditions  $905.49 

Talon Books  $5,207.13 

Funding by recipient — for the year ended March 31, 2021
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FRMAP Mentoring

Recipient Funding Support

TC Média Livres  $6,385.03 

Tradewind Books  $1,087.83 

Université de Montréal, Presses de l’  $4,598.41 

Université d’Ottawa, Les Presses de l’ / University of Ottawa Press  $1,922.04 

Université du Québec, Les Presses de l’  $5,413.06 

Université Laval, Presses de l’  $543.91 

University of Alberta Press  $11,028.59 

University of British Columbia Press  $5,675.55 

University of Manitoba Press  $9,362.36 

University of Regina Press  $5,079.25 

University of Toronto Press  $13,987.12 

Ville-Marie Littérature, Groupe  $5,731.97 

Weigl Educational Publishers  $4,088.85 

Wilfrid Laurier University Press  $6,003.50 

Wolsak & Wynn Publishers  $906.27 

XYZ, Les Éditions  $1,087.83 

Z’ailées, Les Éditions  $611.65 

Funding by recipient — for the year ended March 31, 2021
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