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Chair’s Message
As I write this, we are experiencing our third
pandemic summer. Such a thought would
have been unimaginable in the Before Times.
But for all the challenges the last 2+ years
have brought for the book industry, we
have also demonstrated that our sector
is dynamic, creative, flexible, and resilient.
Canadian independent publishers have
proven time and again that they respond
with dynamism to the changing needs of
the marketplace—whether highlighting new
voices, evolving new formats, increasing
discoverability, enhancing accessibility, or
reaching new international markets.
With Canada’s Guest of Honour role at
Frankfurt 2021 now behind us, we are
keen to build on the success of that
initiative and continue to highlight the
excellence of Canadian books and bring
them to markets and readers around the
world. To that end, Livres Canada Books
will continue to deepen and expand its

presence in the European Union and focus
its international business development
strategy on Latin American markets.

There are reasons to be optimistic as we
look ahead—the return of in-person events
and the opportunity to nurture and expand
business partnerships in person; the increased
awareness of Canadian arts and literature
on the world stage; and Livres Canada Books
celebrating its 50th anniversary this year!
On behalf of Livres Canada Books and all
of the publishers it works with, I would like
to express gratitude to the various partners
who have supported us over the past
year. In particular, the teams at Canadian
Heritage and Global Affairs Canada for
their ongoing support and flexibility in
recognizing our operations’ changing
circumstances during this extenuating time.
I want to thank the team at Livres Canada
Books and Executive Director François
Charette for their ongoing dedication
to supporting the export activities of
Canadian publishers. I would also like

to thank the Board members, whose
contributions and varied experiences
make our organization that much stronger.

I’m honoured to be serving as Chair of
Livres Canada Books, following on from
Frédéric Gauthier and all the contributions
he made as a Board member and Chair.
Congratulations to Livres Canada
Books on a fruitful 50 years, and a
heartfelt thank you to all LCB staff and
partners—past, present, and future! \

Semareh Al-Hillal
Chair
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Executive Director’s Introduction
We have experienced another year filled with
unforeseen events and have successfully
overcome them! Once again, I would like
to thank everyone in the book sector for
displaying such adaptability and creativity
in reinventing themselves. The resilience
shown by Canadian publishers and book
associations astounds me every time.
Furthermore, the unwavering support that
Livres Canada Books receives from the
Department of Canadian Heritage via the
Canada Book Fund and International Trade,
as well as from Global Affairs Canada, allowed
us to respond to evolving needs and have a
vibrant presence as the Guest of Honour at
the Frankfurt Book Fair—all overseen by the
extraordinary employees at Livres Canada
Books. I am proud to be part of this team!
We successfully held a collective Canada
Stand sporting a new design that drew the
attention of the international community
and all levels of government present

at the Frankfurt Book Fair, optimally
promoting publishers and their authors
and titles. I’d like to highlight the exceptional
work of Gillian Fizet and her team in
carrying out this wonderful project.

Livres Canada Books celebrates its
50th anniversary this year at the service
of Canadian exporting publishers. For this
occasion, we will launch a new visual identity
focused on accessibility and the efficient
promotion of publishers internationally.
We wish to continue building on our
success as Guest of Honour at Frankfurt
and refine a new 2023–2026 business
plan that aims to support emerging and
seasoned exporters of Canadian books.
My sincere thanks go to the Chair of
Livres Canada Books, Semareh Al‑Hillal,
and the members of the Board of Directors
for their sound management. These
experienced publishers allow Livres
Canada Books to support the export
efforts of all Canadian publishers.
I reiterate my thanks to the Livres Canada
Books team, who serve our clients in
both official languages. These dedicated

professionals develop and administer
our programs and services with care
while maintaining excellent relationships
with publishers, book associations,
governments, and our various partners.

I would especially like to thank
Francine Bélec Fox, Finance and
Operations Manager, for her 12 years of
dedicated service. Francine has always
been a great ally. She provided us with
sound advice and modernized our
practices. We wish her a well‑deserved
retirement. Thank you, Francine! \

François Charette
Executive Director
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Thank You to Our Partners!
Livres Canada Books’ accomplishments would not have been possible without
our many partnerships:
•

Department of Canadian Heritage
through the Canada Book Fund (CBF)
as well as International Trade

•

Global Affairs Canada

•
•

• Association of Book Publishers
of British Columbia (ABPBC)
•

Book Publishers Association
of Alberta (BPAA)

Canada Council for the Arts

•

Canada FBM2020/21

International Council for
Canadian Studies (ICCS)

•

Friesens Corporation

•

Ontario Creates

•

Marquis

•

Creative BC

•

Union des écrivaines et des
écrivains Québécois (UNEQ)

•

Société de développement
des entreprises culturelles (SODEC)

• The Writers’ Union of Canada (TWUC)
•

Canadian embassies in Germany,
Colombia, United Arab Emirates,
France, Italy, Mexico, and Norway

• Association of Canadian Publishers (ACP)

•

• Association of Canadian
University Presses (ACUP)

High Commission of Canada
in the United Kingdom

•

Consulate Generals of Canada
in Dubai and in Shanghai
Québec Government offices

• Association nationale des éditeurs
de livres (ANEL)/Québec Édition

•

Canadian Publishers’ Council (CPC)

•

Regroupement des éditeurs

•

•

Literary Press Group of Canada (LPG)

• Air Canada

franco-canadiens (REFC)

in Barcelona, London, and Rome

Their support has enabled us to develop our international marketing activities
to meet publishers’ needs.

6 \ Livres Canada Books
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2021–2022 At A Glance

Supporting Canadian Publishers
Foreign Rights Marketing
Assistance Program

• 145 funding recipients, special redistributions

Mentoring Funding Support

• 2 funding recipients

Promoting Canadian Publishing
Canada Stand

• Frankfurt, Sharjah, Shanghai, Angoulême, Bologna

Virtual Speed-Dating
Meetings

• Arab countries, France, Scotland

Collective Marketing

• 2021 Rights Canada catalogue — 331 titles from 141 publishers
• 2022 Canadian Studies Collection — 92 titles from 31 publishers

Building Export Expertise
Market Guides

• 1 new guide and 3 updated guides

Virtual Trade Mission

• Singapore — 12 publishers, corresponding webinar (12 participants), and list of contacts

Mentoring - Coaching

• Brazil — 4 publishers and 29 webinar participants

Professional Development Webinar

• Selling Digital Books to International University Libraries — 23 participants

Export Market Webinars

• Mexico — 37 participants
• The Catalan Book Market — 33 participants

Looking Toward The Future
Business Plans

• Continuing to implement projects and activities for the next fiscal year and developing
the 2023–2026 Business Plan

New Brand Identity

• To be launched in 2022–2023 for greater visibility, impact, and engagement

Accessibility

• AODA compliance by 2025

Building Our Community
Website

• New and improved website and discovery platform
• WCAG 2.0 Level AA standard compliance

Conferences

• Attendance at 7 conferences

Blog

• 114 blog posts (57 in French and in English)

Social Media

• Information sharing with a diverse and growing audience

Newsletter

• 11 issues with an increased number of subscribers and GDPR compliance
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Mandate and Strategic Directions
The mandate of Livres Canada Books is to
support Canadian-owned book publishers
in their export sales activities, develop
international partnerships, and assist
publishers in improving their overall results
through a range of services. These services
include financial support, promotion, research,
training, a collective presence at major
international book fairs, and a unique forum
for collaboration between English- and
French-language publishers in Canada.

Strategic Goals
•

Canadian book publishers maintain
and increase their export sales

•

Canadian book publishers’ research
and development, promotions, and
ongoing sales activities in international
markets are sustained and expanded

•

Canadian book publishers are
informed about current and future
opportunities for innovation

•

Canadian book publishers benefit
from mentoring services

•

Government policies and programs are
better adapted to the needs of publishers

Strategic Objectives
•

•

•

Canadian book publishers have access
to financial resources and targeted
services that enable them to compete
effectively in the international marketplace
Canadian book publishers receive
world-class information on international
book publishing markets
Canadian book exporters have
opportunities to network and exchange
information with each other, and
their export-related priorities and
needs are communicated effectively
nationally and internationally

Strategic Activities
• The diversity of Canadian book publishers —
in language, genre, size, and years of
export experience — is recognized
•

Exchanges between publishers from across
Canada are valued and strengthened

•

Policy-makers have a better understanding
of the needs of book exporters

•

Providing direct funding
to Canadian exporters

•

Facilitating participation in international
book fairs and other events

•

Creating collective promotional
materials and online content

•

Supporting the Frankfurt 2021 initiative

•

Gathering intelligence on different
markets and key export partners

•

Providing professional development
regarding export and digital publishing

•

Creating opportunities for professional
networking and information sharing

•

Maintaining strong relationships
with government partners

•

Communicating and sharing information
and best practices with publishers

•

Developing and managing Livres
Canada Books’ resources \
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Looking Toward the Future
Business Plans
Livres Canada Books has been implementing
its 2021–2024 Business Plan to support
emerging and experienced exporters of
Canadian books during this transition period.
Our Business Plan targets our traditional export
markets (Europe, the US, and the UK) and
emerging markets in Latin America. Another
strategic focus of the three-year plan is
helping publishers access expertise on digital
book (ebook and audiobook) distribution
and discoverability in international markets,
particularly those in the European Union.

As always, the core focus of our business
plan is supporting Canadian publishers’
export efforts and providing them with
value-added services that complement the
work done by national book associations
and related industry organizations.
The Association has also begun developing
its 2023–2026 Business Plan, which builds on
the current plan’s strategic focus and looks
to expand programs and market expertise.

New Livres Canada
Books Brand Identity
Since its introduction over ten years ago,
the Livres Canada Books brand has been
well established and recognized among
Canadian and international audiences.
Nevertheless, to generate greater visibility,
impact, and engagement through our
communications materials, we have
developed a new look and feel for our logo
and other assets. The new identity will be
formally launched in the 2022–2023 period.

Accessibility
We continue to evolve our organization’s
activities to provide accessibility
accommodations across our programs
and services by 2025, as mandated
by the Accessibility for Ontarians
with Disabilities Act (AODA). \
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Supporting Canadian Publishers
Livres Canada Books plays a key role
in developing and delivering programs
and services to Canadian publishers. It
has pivoted further to support Canadian
publishers during the pandemic.

In 2021–2022, 139 publishers and 6 national
and provincial publisher associations were
eligible for direct funding through the Foreign
Rights Marketing Assistance Program (FRMAP)
and the Mentoring - Funding Support program.

Throughout the years, Livres Canada
Books has maintained its commitment
to the following principles:

The table below summarizes the applications
received and funds allocated in 2021–2022. A
complete list of funding recipients, including a
breakdown by program, can be found at the
end of this report (see Appendix II on page 58).

• Allocating funding support based on cost
sharing with participating publishers
• Respecting individual corporate objectives
and international marketing strategies
• Managing funds in a manner that is
fair, accessible, and effective and
that respects sound stewardship
and the highest levels of integrity,
transparency, and accountability
Programs are continually updated, ensuring
an efficient and flexible response to the
export needs and priorities of Canadian
publishers, thus enabling them to
succeed in a constantly evolving export
environment. Livres Canada Books prioritizes
collecting and analyzing program data
so that its activities remain relevant.

In 2021–2022, a total of $830,755
was allocated.

Livres Canada Books plays
a key role in developing and
delivering programs and
services to Canadian publishers.

Applications Received and Funds Allocated in 2021–2022
Applications

Submitted

Eligible

Amount

Foreign Rights Marketing
Assistance Program (FRMAP)

156

145

$824,755

Mentoring - Funding Support

2

2

$6,000

Foreign Rights Marketing Assistance Program
Livres Canada Books has administered the
Foreign Rights Marketing Assistance Program
(FRMAP) on behalf of Canadian Heritage
since 1985. This program aims to develop and
sustain export sales by Canadian publishers
and expand their export markets by providing
funding for sales trips and participation in
international trade events, such as book
fairs and exhibitions. The program operates
on a cost-sharing basis between Livres
Canada Books and eligible publishers.

Special Redistribution
Travel restrictions and event cancellations
related to the COVID-19 pandemic continued
in 2021–2022. With the approval of the
Canada Book Fund, Livres Canada Books
again redistributed a portion of the Foreign
Rights Marketing Assistance Program (FRMAP)
to eligible 2021–2022 recipients to cover
eligible export expenses other than export
sales trips and international trade events.

Livres Canada Books and the Canada
Book Fund hope to continue stimulating
Canadian publishing houses’ export sales
by supporting non-travel-related export
activities through this special redistribution.
In 2021–2022, of the 145 eligible publishers
and national and provincial publishers’
associations, 138 received funding for
export‑related expenses through FRMAP.

Christy Doucet

Senior Programs Manager

2021–2022
Total claims

101

International trade events

81

Export sales trips

20

Number of delegates

139

Number of recipients for the
special redistribution

136
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Mentoring - Funding Support
The Mentoring - Funding Support program
provides publishers with the opportunity
to benefit from knowledge and expertise
gained through their participation in the
Livres Canada Books Mentoring - Coaching
program. Funding support allows publishers
to implement marketing strategies targeted
at their selected export markets. The objective
is to help small and emerging exporting
publishers increase sales to these markets
and become eligible for higher levels of
funding through the Canada Book Fund.

Mentoring - Funding Support ensures the
continuity of mentorship services while helping
participating publishers develop their own
networks of potential partners. Livres Canada
Books has been working to provide support
to a greater number of publishers who can
benefit from a more targeted approach.
In 2021–2022, Mentoring - Funding
Support provided $3,000 each to
two eligible publishers. \

Viviane Bergevin

Administrative Assistant

16 \ Livres Canada Books

Promoting Canadian Publishing
Canada Stand
The Canada Stand ranges in size from
36 square metres to nearly 330 square metres
at some of the world’s largest and most
influential book fairs. Publishers choose
from an all-inclusive package with fully
equipped booths and support services, a
pied-à-terre option to conduct meetings
at the collective stand (but not display
books), or a cost‑effective pay-per-title
service for exhibiting titles without attending
in person. Through the development
of virtual book fairs and networking
tools, publishers now have access to
speed-dating meetings with different
countries, online seminars, matchmaking
tools, and rights exchange platforms.
The network of major international book
fairs and salons remains a driving force
for the development of Canadian book
exports. International book fairs are
meeting places for the entire publishing
industry, allowing Canadian publishers
to connect with international contacts,
build business relationships, network,
and sell rights and finished books.

Although there were still numerous pandemicrelated cancellations of in-person events
during the 2021–2022 period, Livres Canada
Books was able to return to some of the
industry’s most anticipated international
book fairs and to offer Canadian publishers
first-rate service on the Canada Stand while
continuing to organize online speed-dating
meetings with international publishers.
Livres Canada Books provides the
administrative, logistical, and marketing
support that ensures publishers can
concentrate on business. Support includes
correspondence with book fair organizers,
ordering exhibitor passes, customizing
furnishings and electrical installations,
shipment and delivery of materials to
publishers’ stands, customs clearance,
setup and teardown, and inclusion in the
show catalogue and our print and online
directories of exhibitors on the Canada Stand.

Frankfurt Book Fair (virtual and
in‑person October 20–24, 2021) —
Guest of Honour
The Frankfurt Book Fair is the fall season’s
largest, most important international fair.
Participating in this highly anticipated
event is a cornerstone in the export
strategies of many Canadian publishers.

Tristian Lee

Programs Officer

In addition to organizing the Canada Stand,
Livres Canada Books promotes the Canadian
publishing industry at international book
fairs and conferences by strengthening its
worldwide contacts and fostering relationships
between international publishers, national
publishers’ associations, and other trade
partners. We also collect leads on behalf of
publishers and network with other collective
stands to track industry trends and uncover
new opportunities for Canadian publishers.

Livres Canada Books is proud to have
managed a newly designed collective stand
and a successful in-person and virtual
Guest of Honour presence for Canadian
publishers. The stand was located at the
entrance to Hall 6.0 at A 123 next to the
escalators, a choice spot for our year as
Guest of Honour. The stand included a 64 m2
information space featuring a refreshments
bar, which proved to be the focal point of
the information stand. Thirty-two exhibitors
occupied 330 m2 (including distancing),
and we promoted 25 additional titles from
12 publishers who were not present in Frankfurt,
representing a total of 44 publishers.
COVID safety protocols, including plexiglass,
sanitizers on each table, and setting
up a QR code for contact tracing, were
implemented for the exhibitors and visitors
to operate a safe collective stand.

Livres Canada Books collaborated with
Global Affairs Canada to coordinate a virtual
project with trade officers. The association
also collaborated with International Affairs
at Canadian Heritage on another virtual
project to assist in booking meetings with new
and emerging Canadian publishers and to
organize a panel discussion about rights sales.
The Canada Stand had the honour of
receiving many special visitors during our
Guest of Honour year, including Deputy
Minister Isabelle Mondou, Senior Assistant
Deputy Minister Joëlle Montminy from
Canadian Heritage, Ambassador Stéphane
Dion, and His Excellency Whit Grant Fraser.
Livres Canada Books was also delighted to
have secured generous financial support
from partner organizations and sponsor
organizations: Canada Book Fund and
International Trade at Canadian Heritage,
Ontario Creates, Creative BC, Friesens
Corporation, Marquis, and Air Canada.
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Sharjah International Book Fair
(November 3–13, 2021)
In collaboration with Livres Canada
Books, the Consulate General of Canada
in Dubai planned a presence in Sharjah
in 2021. The Consulate funded the
stand, provided shipping for the books,
ran the stand, and identified business
opportunities on our behalf. Seventeen
publishers participated in this initiative.

For the third consecutive year, the Combined
Book Exhibit invited Canadian publishing
houses to participate in the Sharjah Bestseller
& Awards book exhibit. This initiative allows
Canadian publishers to promote up to
50 titles per publishing house (in English and
French). The titles are included in a catalogue
distributed at the fair, with some sold by
Jashanmal Booksellers and Distributors and
the bookseller Culture & Co.

Shanghai International Children’s
Book Fair (virtual November 19–21,
2021; in-person March 20–22, 2022)
The Consulate General of Canada in Shanghai
and Livres Canada Books organized the
second Canadian presence at this fair.
Twenty publishers participated in this initiative.
The Consulate managed a physical Canada
Stand in March, as well as shipping and
displaying 70 books, identifying business
opportunities, and developing leads.
Participating Canadian publishers could
access the book fair’s online platform
to conduct B2B meetings virtually. At the
same time, their titles and catalogues
were displayed physically, which provided
prospective rights buyers with the opportunity
to see and feel the content firsthand.

The Angoulême Festival and
International Rights Market
(March 16–20, 2022)
The Embassy of Canada to France in
collaboration with Canadian Heritage,
Livres Canada Books, the Centre culturel
du Québec, Québec Édition, Québec BD,
and the Librairie du Québec organized the
first Canadian collective presence at this
Festival. Seven publishers participated
in‑person in this initiative and 3 participated
online. The Embassy supported the
presence at the festival and coordinated
several events that highlighted Canadian
authored titles. Rights meetings took place
and books were sold to the public.

20 \ Livres Canada Books

Bologna Children’s Book Fair
(March 21–24, 2022)
Livres Canada Books and Québec Édition
returned to Bologna after pandemicrelated cancellations in 2020 and
2021 and held a successful collective
stand for participating publishers.
The stand occupied 96 m2 and had
18 exhibitors, 2 pied-à-terre, and 4 display
titles from 2 publishers, for a total of 22
publisher-exhibitors. The stand’s design was
clear and pleasant, and it was positioned
in a choice location in the centre of Hall 26.

Virtual Speed-Dating
Meetings
Organized in collaboration with publishing
and cultural organizations worldwide, Livres
Canada Books continues to organize virtual
speed-dating meetings as an effective way
to restore networking possibilities via digital
platforms. These events allowed Canadian
publishers to generate new connections.
The speed-dating meetings focused on
children’s books, non-fiction, fiction, comics,
and scholarly books. Each session included
publisher introductions in a group context,
followed by one-on-one meetings in
breakout rooms. The goal was to introduce
publishers to one another in hopes that they
would continue to exchange information
and develop business relationships after the
meeting, thus creating opportunities to buy
and sell rights and finished books.

2021–2022 Annual Report / Promoting Canadian Publishing /

21

Collective Marketing
Two major catalogues, Rights Canada and the
Canadian Studies Collection, are produced
yearly to promote Canadian publishers,
authors, and books internationally. These
highly anticipated publications are available
online and in print at international book
fairs. In addition, all titles submitted to these
publications are included in our homepage
title collections. The titles in the catalogues
are also announced through our social
media accounts and targeted promotional
campaigns in major industry publications.
Physical and digital copies of both catalogues
are further distributed to Canadian embassies
and consulates through the Cultural
Diplomacy offices of Global Affairs Canada.

Cédric Boutin

Communications Officer
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The 2021 Rights Canada
catalogue featured 331
titles from 141 publishers —
our largest edition yet

Rights Canada
The 2021 Rights Canada catalogue
continued with the updated design from
2020 to highlight our Guest of Honour
year. We continued to promote the
catalogue titles in our collective rights
portal on the Frankfurt Rights platform.

Inclusion in the catalogue remains free of
charge, with space allocated on a first-come,

first-served basis. Published in advance
of the Frankfurt Book Fair, the 2021 Rights
Canada catalogue featured 331 titles from
141 publishers — our largest edition yet.

The catalogue also featured seven
advertisements from Canadian partner
organizations, and we offered half-page ads
to our Frankfurt 2021 Canada Stand sponsors:
Ontario Creates, BC Creates, Friesens
Corporation, Marquis, and Air Canada.
In addition to being promoted and distributed
at international book fairs and to international
publishing contacts, the catalogue was
advertised in special book fair editions of
Publishers Weekly and Publishing Perspectives.
The catalogue is also available for download
from the Livres Canada Books website. The
digital catalogue includes live links to titles
on the participating publishers’ websites
and the publishers’ email addresses.

Canadian Studies Collection
The 2022 Canadian Studies Collection
highlighted 92 titles from 31 publishers. The
catalogue also featured four advertisements
from publishers and partner organizations.
Subject areas covered include Indigenous
studies, arts and culture, biography and
memoir, economics, environment and
geography, history, political science, literature
and literary criticism, and the social sciences.

The print version is distributed to Canadian
Studies association meetings, events, and

conferences worldwide. With help from
the International Council for Canadian
Studies (ICCS), the Collection is distributed
digitally to networks of Canadianists
and Canadian Studies scholars. The
Collection, also advertised in two editions of
Publishers Weekly, is available for download
from the Livres Canada Books website. \

The 2022 Canadian
Studies Collection
highlighted 92 titles
from 31 publishers
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Building Export Expertise
Mentoring - Coaching
Aimed at the specific needs of emerging
exporting publishers, the Livres Canada
Books Mentoring - Coaching program helps
eligible publishers become familiar with export
sales strategies, meet with stakeholders in
target markets, and properly evaluate the
effort needed to penetrate these markets.
The program is open to publishers who
require additional support — beyond financial
assistance — geared to their specific
circumstances. The 2021–2022 program,
focused on Brazil, was offered to Francophone
and Anglophone participants. Four publishers
benefitted from the direct mentorship with
the consultants, and 29 people registered
for the market overview webinar.

26 \ Livres Canada Books

The objective of the Mentoring Program Brazil was to provide export expertise
to a group of eligible publishers to help
familiarize them with export activities in Brazil
(examination and evaluation of their export
potential, promotional activities, distribution
mechanisms, co-editions, and rights sales).
The 2021–2022 program activities included
a webinar that provided an overview of
Brazilian publishing, including rights sales,
distribution, and one-on-one online video
sessions between individual publishers and
the consultant, Breno Lerner, to determine the
eligible publishers’ potential in the Brazilian
market and to develop their export strategy.
The Mentoring Program formula continues
to show positive results. Participants
appreciate the clear, concrete advice
and the sessions tailored to address
their particular needs and concerns.

Webinar on Exporting to Brazil
Mentoring Program publishers, among
others, attended a webinar in February 2022
presented by Fernanda Dantas of the Brazilian
Book Chamber. The webinar provided an
overview of the Brazilian book market and new
perspectives on how Canadian publishers
can maximize their export potential.

Expert Profile
Brazil
Breno Lerner has been in the book publishing
business for over 40 years, 28 of which were
dedicated as CEO of Editora Melhoramentos,
the oldest and one of the biggest publishing
houses in Brazil, with an average income of
15 million USD, and previously as Publishing
Director at Abril Cultural, the leader in selling
editorial products and books through
25,000 newsstands in the country and in a
joint venture with Bertelsmann/Germany,
founded the Brazilian Book Club that reached
2 million subscribers. He currently sits
on the Board of Directors of the Brazilian
Publishers Association, the Câmara Brasileira
do livro, and works in market relations for
digital products and services for Skeelo
Editora, a brand-new company in Brazil,
dedicated to selling and distributing e-books,
audiobooks, and mini books through digital
channels, reaching 148 million subscribers,
and selling 1.1 billion books in 2 years.

Fernanda Dantas holds a B.A. in History
from Pontifícia Universidade Católica de
São Paulo (PUC-SP) and specializations in
Management and Marketing. She worked
from 2001 to 2005 in non-profit organizations
developing, implementing, and managing
projects to support NGOs in becoming
more practical and effective, expanding
social participation, and community
mobilization. She also taught vocational
training courses for Senac São Paulo. In
2005, she became a partner of an organic
products food shop, where she remained
for nine years. In 2015, Fernanda joined the
Brazilian Book Chamber (CBL) International
Affairs team, assuming the management
of the Brazilian Publishers Project, a
partnership between CBL and Apex-Brasil
(Brazilian trade and promotion investment
agency). As International Affairs Manager
at the CBL, she led the first professional
days and the guest of honour program at
the 2018 São Paulo International Book Fair.
She is currently working on rebuilding the
international participation strategy and is
responsible for the digital transformation
of the Brazilian Publishers Project.
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Market Guides
Our collection of over 50 market guides for
Canadian publishers are written by industry
experts to provide the best, most up-to-date
information on export markets. Providing
intelligence about specific foreign markets
and significant market segments — such as
children’s books, academic and scholarly
books, retail, wholesale, and libraries — these
guides continue to be go-to references for
Canadian publishers in formulating and
refining their export strategies.

Gabrielle Etcheverry
Manager, Communications
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Offered for sale on the Livres Canada Books
website and through DeMarque’s ebook
distribution platform Cantook, the guides are
also available free to eligible recipients of the
FRMAP and Mentoring programs. In 2021–2022,
over 300 market guides and market guide
excerpts, in both official languages, were
downloaded free from our website.

In 2021–2022, Livres Canada Books published
one new guide on selling books in Colombia
and three guide updates on distribution and
sales in the United States.
Selling Canadian Books in Colombia (2022) by
the Centro Regional para el Fomento del Libro
en América Latina y el Caribe (CERLALC)
Distribution and Sales in the US: Part 1 (2022)
by Michael Johnson
Distribution and Sales in the US: Part 2 (2022)
by Michael Johnson
Distribution and Sales in the US: Part 3 (2022)
by Michael Johnson

In 2021–2022, over
300 market guides and
market guide excerpts,
in both official languages,
were downloaded free
from our website

Expert Profiles
The Centro Regional para el Fomento
del Libro en America Latina y el Caribe
(CERLALC)
Selling Canadian Books in Colombia:
A Guide for Canadian Publishers
CERLALC [Regional Centre for Book Promotion
in Latin America and the Caribbean] was
created through a joint initiative between
UNESCO and the Colombian Government. A
co-operation agreement was signed on April
23, 1971, after a UNESCO General Conference
recommended establishing book promotion
centres in different regions around the world.
Its headquarters are in Bogotá. CERLALC acts
as a think-tank and advises its member states’
governments on reading, libraries, copyright
laws, and the book publishing sector.
CERLALC has extensive experience in
producing studies and compiling statistics
on book publishing. Since 2006, CERLALC
has published El espacio iberoamericano
del libro every two years. It provides a
comparative view of a 19-country publishing
sector and its relationships with Spain
and Portugal. Year after year, CERLALC
processes and consolidates the data from
the region’s national ISBN agencies, an
important source of information for tracking
the production of titles, characterizing the
supply of published books, and identifying
the agents publishing these books.

Michael Johnson
Distribution and Sales in the US
(Parts 1, 2, and 3)
Michael Johnson has been in the book
distribution business for almost 40 years.
Eighteen were at Follett Corporation,
where he held various jobs across several
divisions, including running Follett Digital
Resources. Michael also has a long history
in creating and distributing digital content,
both ebooks and e-textbooks. His first
ebook delivery platform was deployed in
2001, and that system is still in use today. In
2008, he founded the strategic consulting
firm Full Potential Associates, which focuses
on the blend of publishing/technology/
education. His consulting puts him in an
excellent position to keep tabs on all aspects
of the publishing and sales ecosystem.
Michael is currently the Director of Content
Partnerships at Benetech. This international
non-profit focuses on helping publishers
create and distribute fully accessible digital
content for readers with print disabilities.
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Webinars
To reach a greater number of publishers by
eliminating travel costs, Livres Canada Books
has been offering professional development
and export market webinars since 2011. This
online training is delivered by industry experts
who address topics of interest to both
veteran and emerging exporters. Our export
market webinars help publishers prepare for
international book fairs, while our professional
development webinars provide expertise on
trends and innovations in digital publishing.

Video recordings of the
webinars can be viewed
on our YouTube channel.
They are also free on the
Livres Canada Books
website, along with
downloadable versions of
the presentations in both
English and French
Livres Canada Books now provides
simultaneous English and French interpretation
for all our webinars to facilitate understanding
across languages. Each webinar includes
an interactive question and answer session
with the presenters. This year, evaluations
were once again overwhelmingly positive.
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This fiscal year, a total of 134 publishers and
other industry stakeholders registered for our
webinars, including those on the Brazilian
market under the Mentoring Program and the
trade mission to Singapore. All webinars were
provided free of charge. Video recordings
of the webinars can be viewed on our
YouTube channel. They are also free on the
Livres Canada Books website, along with
downloadable versions of the presentations
in both English and French.

Professional Development Webinar
In March 2022, Livres Canada Books organized
a digital publishing webinar on Selling Digital
Books to International University Libraries,
hosted by Stéphane Labbé, Ph.D. This practical,
hands-on webinar provided publishers with
knowledge aimed at helping them sell digital
titles to international university libraries in the
German, French, Belgian, Swiss, Spanish, and
Italian book markets.

Export Market Webinars
Each year, Livres Canada Books provides
export market webinars aimed at Canadian
book publishers interested in learning more
about particular international markets.

Exporting to Mexico
In October 2021, Livres Canada Books held
a highly informative webinar on exporting
to Mexico presented by Piedad Saenz, the
founder of LadyBooks literary agency. As an
established strategic trade partner, Mexico
has become an ever-important market for
Canadian businesses, including publishers
looking for opportunities to export their books
abroad. A dynamic publishing industry in its
own right, Mexico is also a bridge to other
Spanish-language markets in the Americas
and has become a dominant force in
Spanish-language publishing worldwide.

The Catalan Book Market
In January 2022, Livres Canada Books held a
second export market webinar providing an
overview of the Catalan book market hosted
by Gonçal López-Pampló Rius and Marina
Espasa. Located in the northeastern region
of Spain, Catalonia boasts a unique linguistic
and literary tradition with ties to Spanish
history and culture. Perhaps best known for
the region’s capital, Barcelona, this flourishing
publishing sector has helped foster interest in
and knowledge of the Catalan language and
literature worldwide.

Expert Profiles
Selling Digital Books to
International University Libraries
Stéphane Labbé, Ph.D., is a strategic
advisor and researcher focusing on culture
and communications. Since 2013, he has
helmed a company that specializes in
consulting, research, and publishing.
As such, he works with Canadian and
European publishing companies, as well as
ministries and professional associations in
Canada. He has headed several publishing
companies and researched the culture and
communications sector. Stéphane teaches
in the DESS (Graduate Diploma in Advanced
Special Studies) program in publishing
and digital publishing at Université de
Sherbrooke and at École de bibliothéconomie
et des sciences de l’information
(School of Library and Information
Sciences) at Université de Montréal.
A report on the same subject
was published in 2021–2022 :
Selling Digital Books to International
University Libraries: A Guide for
Canadian Publishers (2022)

Exporting to Mexico

The Catalan Book Market

Piedad Saenz, founder of the literary
agency LadyBooks, has built on more than
fifteen years of publishing experience in
South and North America after working for
Canadian publishing companies and at
Fondo de Cultura Economica, one of the
largest publishers in the Spanish-language
market, with branches in Argentina, Brazil,
Chile, Colombia, Spain, Guatemala, Peru,
and Venezuela. Piedad has vast and
diverse experience in marketing, business
development, and contract negotiation and
rights, as well as a strong understanding of
digital challenges. Her excellent publishing
contacts in South and North America
and continuous travel between the two
continents have given her an authentic
view of the region’s cultural particularities.

Marina Espasa is the author of two novels,
La dona que es va perdre (2012) and
El dia del cérvol (2016). She writes literary
criticism for the daily newspaper Ara and
has translated works by Virginie Despentes,
H. D. Thoreau, Judith Butler, Rebecca Solnit,
and Deborah Levy into Catalan. Between
2002 and 2011, she collaborated on different
television programs about books in her role
as a cultural journalist. Between 2016 and
2019, she was the Head of Barcelona City
Council’s UNESCO Barcelona City of Literature
Office. Since 2021, she has been responsible
for programming literary events at the
bookstore Finestres, which she co-founded.
Gonçal López-Pampló Rius is the editorin-chief of Edicions Bromera, as well as a
Catalan Language and Literature Lecturer at
the University of Valencia. He has a degree in
Catalan Studies and another in English Studies.
In 2016, he earned his Ph.D. with a doctoral
dissertation on literary theory. He is a current
member of the board of Editors.cat (Catalan
Publishers Association) and the vice-president
of the AEPV (Valencian Publishers Association).
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Virtual Trade Mission
From December 9 to 16, 2021, Livres Canada
Books led a successful virtual trade mission
to explore the Singaporean book market
in collaboration with the Singapore Book
Publishers Association. A 12-member
delegation representing French- and Englishlanguage publishers and the Canadian book
industry met with key Singaporean industry
members, including relevant publishers,
distributors, and associations. The delegation
held nearly 40 meetings. The mission also
conducted a virtual visit to the Kinokuniya
bookstore and a combined tour of several
libraries within the National Library Board
network to understand the different facets
of the Singaporean publishing market.

Special thanks to Cecilia Woo, Managing
Director, and Ulric Sin, Assistant General
Manager, Secretariat of the Singapore
Book Publishers Association (SBPA), and
Peter Schoppert, Director, NUS Press, for their
collaboration in building a network between
Singaporean and Canadian publishers.
Following the mission, a detailed contact list
was compiled for Canadian publishers to
build business relationships in this market.
Members of the delegation also held an
online discussion of the market intelligence
gathered for publishers who could not join
the delegation. The contact list is available,
in English and French, as a free download
on the Livres Canada Books website.

Past Missions
Year

Country

Year

Country

2005

Japan

2015

Israel

2008

India

2016

Colombia

2010

Brazil

2017

China

2011

Scandinavia

2018

Germany

2012

Russia

2019

Sharjah

2013

South Korea

2020

Spain (virtual)

2014

Turkey
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Since 2005, Livres Canada Books has
been exploring new and emerging
markets that hold potential for Canadian
publishers through our trade missions. The
information gathered during the missions
helps publishers diversify their exports
by improving their knowledge of these
markets and how to access them. Publishers
have reported deals with new partners
as a direct result of these missions. A
complete list of trade missions is below. \

Building Our Community
Livres Canada Books is intent on making
sure that Canadian publishers are
always informed about and involved in
our activities. We reach out to currently
participating publishers and beyond in
several ways, including via our website,
blog, social media, and newsletter.

Website
We launched our updated and improved
website and discovery platform, providing
a more robust collective online presence
and visibility for Canadian publishers
among international audiences, as well
as more avenues for international buyers
to discover Canadian titles and connect
with Canadian rights managers and
publishing representatives. Users can
explore a large title listing (5,000+ ISBNs)
via various search and browse options.

An essential component of our
communication efforts, our WCAG 2.0 Level
AA compliant website allows Canadian
publishers to download market guides,
register for webinars and fairs, and learn
about our services and programs. It
functions as an information hub and as a
point of contact between the international
community, Canadian publishers, and other
partners. Over the 2021–2022 fiscal year, the
Livres Canada Books website had 25,509
new visitors from Canada and around the
globe, including the US, France, India, the UK,
Germany, Italy, Indonesia, China, and Australia.

Blog
Our blog is another key source of
information about Canadian publishing,
export and international markets, industry
news, international publishing events, and
professional development opportunities.
Posts include the following topics:
•
•
•
•
•

Event and fair summaries
Publisher profiles
Industry news
Market profiles
Market guide excerpts

In 2021–2022, we experimented with new
formats. We created our own podcast,
B2B: Bookfair Beginners to Bosses, to provide
key insights into entering new book export
markets in an era of limited international
travel and information on emerging
events and networking technologies.
Episode topics include tips for publishers
exporting to a new market for the first
time, new event and networking tools and
technologies in the COVID age, and how to
connect with international market experts
and make the most of their expertise.
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Social Media
Livres Canada Books strives to create
and share content that promotes our
programs and products, establishes our
expertise on export, and fosters community
engagement. We regularly post on Twitter,
Facebook, YouTube, Instagram, and
LinkedIn to provide information on digital
and international publishing news, inform
publishers of our programs and services,
and promote Canadian publishers and
their titles. We also promote Canadian
publishing on social media before, during,
and after international publishing events to
reach a network of followers interested in
Canadian books, authors, and publishers.
After revamping our Instagram account in
2020–2021, we updated the look and feel of
our posts and stories to reflect the dynamism
of the Canadian publishing industry and our
organization. By promoting our activities on
this platform and sharing videos and images
of fairs and events with our network, we were
able to increase our follower count by over 15%.
Our audience—largely made up of Canadian
publishing professionals, including agents,
editors, rights managers, and authors—has
been growing steadily. Our Facebook page
has 1,645 likes and 1,760 followers, primarily
from Canada and the United States, as
well as France, Germany, and Brazil. Our
Twitter account has 1,578 followers.
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Newsletter
Our monthly online newsletter keeps
publishers up to date on news, export markets,
fairs and events, promotional opportunities,
programs and deadlines, and export success
stories. Livres Canada Books News is essential
to our communication efforts, reaching 1,359
subscribers (955 English, 404 French). \
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Governance
Livres Canada Books is governed by a
Board of Directors, chosen for their ability
to contribute experience and expertise in
conducting the policy and affairs of the
organization. The Board comprises seasoned
business professionals (owners, executives,
or senior staff) from organizations and
enterprises representing all sectors of the
Canadian publishing industry. Equally divided
between English- and French-language
publishers, members of the Board are
affiliated with the Association of Canadian
Publishers (ACP), the Association nationale
des éditeurs de livres (ANEL), the Association
of Canadian University Presses (ACUP), and
the Canadian Publishers’ Council (CPC).
Two professional advisors, who are not
publishers but are familiar with the Canadian
publishing industry, also sit on the Board.

Board members are appointed for three years,
with the possibility of renewal for an additional
three years. Members of the Board serve
without remuneration. Expenses incurred by
directors in the performance of their duties
are reimbursed. Bylaws require members to
declare any interest that may conflict with
their responsibilities as Board members.
The Board has five committees to which
it delegates certain responsibilities:
•
•
•
•
•

Executive and Finance
Export Expertise
Nominating and Governance
Business Plan
Frankfurt 2021

The Board also delegates certain authorities
to the Chair and Executive Director.

Board of Directors
Officers
Chair

Semareh Al-Hillal

President, House of Anansi Press / Groundwood Books

ACP

Vice-Chair

Carole Boutin

Rights and Contracts Director, Groupe Librex

ANEL

Vice-Chair

Patrick Poirier

General Manager, Les Presses de l’Université de Montréal

APUC

Secretary-Treasurer

Noah Genner

CEO, BookNet Canada

Professional Advisor

Executive Director

François Charette

Directors

Sophane Beaudin-Quintin

Business Director, Éditions Michel Quintin

ANEL

Frédéric Brisson

Executive Director, Éditions David

ANEL

Philip Cercone

Executive Director, McGill-Queen’s University Press

ACP

Marc Laberge

Vice-President, Supplemental, Trade, School Canada,
Distribution and International Rights at TC Media Livres

CPC

Prune Lieutier

Digital Content Producer for Youth, La puce à l’oreille

Professional Advisor

Lisa Quinn

Director, Wilfrid Laurier University Press

ACUP

Mariève Talbot

President, Groupe d’édition la courte échelle

ANEL

Margie Wolfe

President and Publisher, Second Story Press

ACP

Gillian Fizet

Executive Director, Canada FBM2021

Observer
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Committees
Executive and Finance Committee

Export Expertise Committee

The Executive and Finance Com-mittee provides guidance and decisions regarding all aspects of stra-tegic direction and financial
mat-ters, including internal controls, independent audits, and
financial analyses.

The Export Expertise Committee helps the Board fulfill its oversight
function by monitoring trends and issues in the export of Canadian
books to foreign markets.

Chair
Semareh Al-Hillal
Members
Carole Boutin, Noah Genner, Patrick Poirier

Chair
Carole Boutin
Members
Philip Cercone, Prune Lieutier

Nominating and Governance Committee

Business Plan Committee

The Nominating and Governance Committee recommends nominees for election to the Board at each annual general meeting or
to fill vacancies on the Board and counsels the Board on corporate
governance practices.

This committee was struck to create a new business plan for
2023–2026 that will effectively meet the needs of Canadian
publisher-exporters in the constantly changing book industry.

Chair
Semareh Al-Hillal
Members
Patrick Poirier, Lisa Quinn
Frankfurt 2021 Committee
This committee served as the communications link between
Livres Canada Books and CANADA FBM2021
Chair
Sophane Beaudin-Quintin
Members
Marc Laberge, Mariève Talbot , Margie Wolfe
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Chair
Phillip Cercone
Members
Frédéric Brisson, Noah Genner, Lisa Quinn

Secretariat
Secretariat
François Charette

Executive Director

Francine Bélec Fox

Manager, Finance and Operations (consultant)

Christy Doucet

Senior Manager, Programs

Tristian Lee

Programs Officer

Gabrielle Etcheverry

Manager, Communications

Cédric Boutin

Communications Officer

Viviane Bergevin

Administrative Assistant
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Appendix I: Independent Auditor’s Report
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Independent Auditor’s Report
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Independent Auditor’s Report
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Independent Auditor’s Report
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56 \ Livres Canada Books

Independent Auditor’s Report
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Appendix II: Funding by Recipient
For the year ended March 31, 2022
FRMAP
Recipient

Funding Support

400 coups, Éditions les

$13,269.76

AIM Language Learning

$4,745.18

Alire, Éditions

$2,474.73

Alto, Éditions

$5,583.95

André Fontaine, Éditions
Annick Press
Anvil Press

$4,978.21
$12,320.24
$4,134.26

Apprentissage Illimité

$13,697.07

Arbeiter Ring Publishing

$2,090.53

Arsenal Pulp Press

$5,851.92

Artichaut, Éditions L'

$3,498.76

Association nationale des éditeurs de livres (ANEL)

$3,292.58

Baraka Books

$2,090.53

Bayard Canada Livres

$3,840.89

Bayeux Arts

$8,402.97

Beauchemin International

$4,964.72

Between the Lines

$4,962.50

Biblioasis

$4,885.35

Blue Bike Books

$3,203.24

Book*hug Press

$5,949.21
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Mentoring

Funding by Recipient – For the year ended March 31, 2022
FRMAP
Recipient

Funding Support

BookLand Press

$5,199.47

Boomerang éditeur jeunesse

$5,622.21

Boréal Express, Le

$3,085.82

Boulder Publications

$5,042.51

Bouton d’or Acadie
Breakwater Books

$11,695.08
$2,603.31

Brick Books

$2,090.53

Broadview Press

$12,719.26

Broquet

$3,864.48

Brush Education

$2,090.53

Caractère, Les Éditions

$2,382.25

Cardinal, Les Éditions

$3,407.14

CCI Learning Solutions

$12,386.79

Centre d’élaboration des moyens d’enseignement (CEMEQ)

$2,090.53

Chouette, Éditions

$20,481.11

Coach House Books

$10,078.94

Company’s Coming Publishing

$2,989.50

Courte échelle, Groupe d’édition la

$9,536.96

Curriculum Plus Publishing

$2,090.53

David, Éditions

$3,588.15

DC Canada Education Publishing

$10,410.63

Drawn & Quarterly
Dundurn Press

Mentoring

$3,000.00

$10,809.84
$9,632.12
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Funding by Recipient – For the year ended March 31, 2022
FRMAP
Recipient
Écosociété, Éditions
Écrits des Forges, Les

Funding Support
$6,498.09
$1,341.32

ECW Press

$14,330.05

Ekstasis Editions

$2,090.53

Eschia Books

$2,090.53

Fernwood Publishing

$4,869.79

Firefly Books

$3,708.84

Folklore Publishing

$4,205.16

Freehand Books

$2,090.53

Governors of the University of Calgary Press

$3,463.34

Greystone Books

$14,947.65

Groundwood Books

$16,465.95

Guernica Editions

$2,250.79

Guides de voyage Ulysse

$2,843.72

Guy Saint-Jean Éditeur

$5,931.93

Hancock House Publishers
Héliotrope, Éditions
Héritage, Les Éditions

$2,090.53
$5,517.32
$3,647.43

House of Anansi Press

$5,738.11

Hurtubise, Éditions

$13,711.06

Inanna Publications & Education

$7,371.02

Inhabit Media

$5,105.71

Irwin Law
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Mentoring

$4,440.35

Funding by Recipient – For the year ended March 31, 2022
FRMAP
Recipient
Instant même, Les éditions de l’

Funding Support
$3,421.10

Isatis, Éditions de l’

$6,040.41

J.C.L., Éditions

$2,090.53

J. Gordon Shillingford Publishing

$2,090.53

Kids Can Press

$11,621.89

Leméac Éditeur

$2,090.53

Librex, Groupe

$12,656.99

Linda Leith Publishing

$6,662.35

Lingo Learning

$5,096.90

Literary Press Group of Canada (LPG)

$2,055.85

Lone Pine Media Productions

$3,595.52

Lux Éditeur

$2,641.93

Malins, Les Éditions les

$4,717.65

MacIntyre Purcell Publishing

$4,300.22

Marcel Didier

$2,090.53

McGill-Queen’s University Press

$13,677.76

Médiaspaul, Éditions

$3,643.03

Mémoire d’encrier

Mentoring

$7,614.91

Michel Quintin, Éditions

$11,377.56

Modus Vivendi, Publications

$6,188.50

Montagne Verte, Éditions de la

$2,090.53

Mortagne, Éditions de

$7,776.54

Mosaic Press

$9,237.32
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Funding by Recipient – For the year ended March 31, 2022
FRMAP
Recipient

Funding Support

Multimondes, Les éditions

$2,090.53

New Society Publishers

$6,901.43

Novalis, Les Éditions

$2,090.43

Novelty Book Company, The

$11,250.51

Orca Book Publishers

$16,021.76

Owlkids Books

$13,384.76

Pajama Press

$8,228.55

PAPP International

$18,755.52

Partners Publishing

$2,090.53

Passage, Éditions du

$2,892.19

Pastèque, Éditions la

$10,910.15

Pembroke Publishers

$9,680.61

Peuplade, Éditions La

$9,612.96

Phidal, Les Éditions

$2,090.53

Plaines, Éditions des

$2,090.53

Planète rebelle, Les Éditions

$6,911.30

Playwrights Canada Press

$2,090.53

Portage & Main Press

$7,429.76

Presses Aventure

$2,090.53

Productions Asiedirect

$4,828.54

Quartanier, Le

$6,960.49

Québec Amérique, Éditions

$20,174.13

Rainbow Horizons Publishing

$2,090.53
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Mentoring

$3,000.00

Funding by Recipient – For the year ended March 31, 2022
FRMAP
Recipient
Remue-ménage, Éditions du
Réunis, Les Éditeurs

Funding Support
$4,049.31
$3,571.11

Reynald Goulet, Éditions

$2,090.53

Robert Rose

$6,742.78

Ronsdale Press

$2,090.53

Running the Goat Press

$2,090.53

Second Story Press

$10,814.16

Shoebox Media

$14,176.79

Simply Read Books

$2,090.53

Sogides, Groupe

$3,116.03

Solski Group, The

$2,090.53

Sylvain Harvey, Éditions

$2,620.73

Talon Books

$3,951.02

TC Média Livres

$4,844.76

Tradewind Books

$2,090.53

Université de Montréal, Presses de l’

$2,320.06

Université d’Ottawa, Les Presses de l’ / University of Ottawa Press

$2,090.53

Université du Québec, Les Presses de l’
Université Laval, Presses de l’
University of Alberta Press
University of British Columbia Press
University of Manitoba Press
University of Toronto Press

Mentoring

$4,107.27
$2,090.53
$8,368.17
$4,306.42
$7,103.87
$10,613.00
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Funding by Recipient – For the year ended March 31, 2022
FRMAP
Recipient

Funding Support

Ville-Marie Littérature, Groupe

$4,349.25

Wilfrid Laurier University Press

$4,555.28

XYZ, Les éditions

$2,090.53

64 \ Livres Canada Books

Mentoring

www.livrescanadabooks.com

