
The Book Market 
in Colombia for 
Canadian Publishers

Report of the Livres Canada Books 
Scouting Mission to Colombia
February 27 - March 3, 2017



The Book Market in Colombia for Canadian Publishers

Report of the Livres Canada Books Scouting Mission to Colombia,
February 27- March 3, 2017

© 2017 Livres Canada Books
All rights reserved.

Members of the Delegation

Christy Doucet
Programs Manager, Livres Canada Books

Catherine Mitchell,
Rights Manager, Pajama Press

Barbara Howson
Vice President of Sales and Marketing, House of Anansi

Chélanie Beaudin-Quintin
Foreign Rights Manager, Éditions Michel Quintin

Lisa Jemison, Rights and Permissions Coordinator 
University of Toronto Press

Alexandre Sanchez
Foreign Rights, Sales and Acquisitions, Lux Éditeur

A special thanks to Piedad Saenz who made our Scouting Mission a success.

Livres Canada Books
1 Nicholas Street, Suite 504
Ottawa, Ontario K1N 7B7
CANADA

www.livrescanadabooks.com

http://www.livrescanadabooks.com


Contents

The Adult Trade and Children’s Book Perspectives                                            1
Book Fairs .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .2
Funding  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3
Rights  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .4
Printing  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5
Piracy  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5
Bookstores  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5
Libraries .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .6
Digital and audio books  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .6

The Scholarly Perspective                                                                        7

Summary of Meetings                                                                           10
Trade Fiction Contacts .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 10
Trade Non-Fiction Contacts .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 19
University Press Contacts  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 19





 
The Adult Trade and Children’s Book Perspectives
The Trade Mission to Colombia was very interesting in order to find out more about the 
Colombian Market and how it works, but also how it fits in with the overall worldwide 
Spanish markets. 

Though we spent our time in the capital, Bogotá, it is important to remember that there 
are publishers in Medellin and Cali. This is a vibrant industry with many similari-
ties between the Canadian and Colombian publishing industries, including having to 
deal with many multinationals that import books either from Spain or Mexico. These 
imports often take the attention away from local publishers and authors. The media 
and public love bestselling British or American authors, so often their own authors are 
overlooked. That being said, they are very proud of their authors who are hugely suc-
cessful such as Gabriel Garcia Marquez, affectionally known as Gabo, Laura Restrepro 
or Juan Gutiérrez.

Colombia is a country with just over 48 million people. Bogotá has over 9 million peo-
ple. Their currency is the Peso or (COP) and it has been suffering lately, so the Canadian 
dollar was roughly $1 to 2200 pesos. This makes buying imported books, either for 
distribution or rights by a Colombian publisher, harder then even last year when the 
currency was in a better state.

The government recently signed a peace accord with the leftist terrorist group, Fuerzas 
Armadas Revolucionarias de Colombia, (FARC) and had started the disarming process 
just one week before. Everyone was very positive about this development and felt that 
the country has turned a corner. It is now safer then ever for tourists, in and out of cit-
ies. Publishers were hoping to reach out to smaller communities in order to build more 
schools and send books. Libraries are very important to changing attitudes and build 
economic stability. This message was repeated again and again by the different publish-
ers and organizations we met.

The Cámara Colombiana de Libros (Colombian Book Chamber) is an association of pub-
lishers, distributors, and booksellers who work on promoting reading, for more sales. 
They described it as “We build markets to make people read more.”

The Book Market in 
Colombia for Canadian 
Publishers



Last year 15 million trade books were read including children’s books in the country, 
or just over 3 books per person. (By contrast, 17 books are read on average annually in 
Canada.) The Book Chamber wants to see the figure rise through a campaign called 
‘Reading is Flying’ to boost reading numbers. 

One doesn’t see many people reading in public areas, on buses, etc. Libraries have 
started letting people borrow books. Before it was simply reading in the library. One 
library in Bogotá claims to have the most visitors in the world with two million books in 
its collection. Fifty thousand books is the average size for a public library in Colombia.

Main Issues for Colombian Publishers
1. Distribution – Though geographically it is not a large country, distributing books is 

very difficult due to the poor roads, the unstable political environment (though this 
is getting much better) and the focus on Bogotá, so there is not as much of an interest 
in getting books into the hands of people outside of the cities.

2. The bookstores that exist such as the chain Panamerica are great, but there are very 
few of them.

3. The Government does not support reading the way Mexico does by a sponsored 
book purchasing program for schools. This is left to private organizations such as 
Fundalectura, which is a private non-profit organization, that buys approximately 90 
titles a year of approximately 1,400 copies to give to libraries throughout Colombia.

4. Bookstores do their best not to sell books. Often books are sorted by distributors, 
rather then by author. This is for the ease of staff to restock, but makes it very difficult 
to find books for the consumer. They also shrink-wrap most books. They do not leave 
copies unshrink-wrapped, so it is difficult to read the first chapter of a book.

5. Piracy is a huge problem especially for university text books.

6. Online is getting stronger, but it is not there yet. Amazon, for example, does not have 
an online store for Colombia.

7. Ebooks are an afterthought and not a huge portion of their business.

Book Fairs
There are 9-10 books fairs in all of Colombia. Bogotá has the biggest fair which is from 
April 25 – 30. The second largest is in in Medellin in September. Cali, Pasto, and other 
cities all host book fairs. The fairs are very similar to the Salon du livre de Paris where 
the public get to meet and great with authors; buy books; get their books signed; big 
media events happen and all get people excited about reading.

The city of Bogotá has been the main sponsor of the Bogotá Book Fair since 2016. Last 
year was the first time to have a rights centre at the Fair. The Book Chamber expects 
this to grow as they see power in books.

The Bogotá Book Fair is focused on new releases and has become the center of the mar-
ket for many publishers. Publishers can show books that don’t sell as well in bookstores. 
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Children’s books in hardcover sell well. People come from all over Latin America to buy 
books in Bogotá, especially librarians.

Half a million people visit over the two weeks of the fair. Last year there were 450 
exhibitors, half of whom are publishers. It takes up a large area with 25,000 sq.m of 
exhibition space and 23 pavilions.

The book fair unites everyone in the market in one place. People come as family to 
buy books for the entire year. The atmosphere in the fair is very spirited. There is pro-
gramming in libraries, schools, bookstores, with book launches throughout the fair. 

The Bogotá fair this year has started a fellowship program, but it is for agents only. We 
encouraged them to open it up to publishers.

There was some discussion with Colombian publishers as to the value of the book fairs 
vs the cost. The larger, international publishers were very keen on the fair and many 
said as much as 30-50% of their revenue came from the fairs, but the smaller presses 
said that the fairs were more for marketing since the revenues from selling the books 
and bringing in authors barely covered the costs of the exhibiting. Sounds familiar?

Funding: 
Both the Culture and Education Ministries provide funding but programs and initia-
tives are mainly led by Culture. Education does little purchasing. The Book Chamber is 
trying to change things to encourage more textbook purchases. Their program is a bit 
like the Secretaría de Educación Pública (SEP) in Mexico where schools can buy directly 
from publishers once a book is selected. 

There is no government funding to publishers, perhaps some time in the future. 
Argentina has $1 million dollars to help translations. Colombia cancelled the only 
translation program this year as it wasn’t used sufficiently. Sometimes there is a focus 
on young authors or on specific themes, for example, changing culture through books 
to democratize society.

Publishers receive no help from the government to go to Bologna, Frankfurt or London, 
or to attend other fairs. The Chamber is trying to work on this but right now the peace 
process is taking all the focus. It is a team effort by Chamber members to make any 
progress. They work to help publishers grow their business and see increased sales. New 
bookstores and publishers are coming into the marketplace so it is an interesting time 
in Colombia.

The currency exchange has impacted sales dramatically both in buying and selling 
rights with the result publishers are careful on what they publish.
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Colombian Publishers Buying rights
Most Colombian publishers are part of multinational groups such as SM, Planeta, 
Random House etc. The buying is focused in Spain and then once head office has 
bought the book they present it to their subsidiary houses. The subsidiary house, such 
as the Mexican or Colombian division, might take a position of 500 – 3,000 copies or 
they might just list it in their catalogue, or they might not buy it at all. Or they might 
buy it, sell through and then never stock it again.

The Colombian editors we spoke to, who are part of international groups, can buy 
books, though the contract will often land back with head office, in Spain. Sometimes 
they coordinate their Latin American subsidiary companies through the Mexican office. 
Each house is different.

The indie publishers are very interesting and often, like Rey + Naranjo, have a distri-
bution relationship with a publisher in Spain, so that they sell to as wide a market as 
possible, but also distribute their books into Colombia. 

We also heard from many of the indie publishers that the market in Spain is very, 
very difficult, so the multinationals are focusing more and more of their efforts on the 
Latin and South America markets to increase their bottom line especially when more 
and more of the countries are becoming politically stable (such as Colombia) and the 
government is focusing more of its efforts to increase literacy.

Our first day in Bogotá started at the Book Chamber (La Cámara del Libro) where a 
number of publishers were gathered. Enrique Gonzalez, President, provided an over-
view of the Colombian market.

To give context, some general statistics about the country, the readers, and the publish-
ing industry were provided.

There are 50 million people in Colombia. Twenty percent of the population could not 
read or write at the start of the 20th century but by the end that number moved up to 
90% literacy rate after much effort. There have been significant reading campaigns to 
encourage children and young adults to read. The best method appears to be simply to 
put books in the hands of readers– but as we heard repeatedly, that’s easier said than 
done without government assistance for buying and providing books. 

The success of Harry Potter has helped a lot and today many more young people buy 
and read books. The government reading campaign encourages reading for pleasure 
but the government does not buy books. Just 8% of book purchases in 2016 were with 
public funds, the lowest percentage in South America. Colombia is culturally distinct, 
but not in terms of literacy.
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Reading levels and sales are not proportional to the population, which consists of 11 
million students, 8.5 million of whom are in public schools. They don’t use textbooks 
as the government doesn’t purchase or provide them. 

In private schools, textbooks are widely used by the 2.5 million students. The Book 
Chamber is hopeful the next government will change this policy to be line with most 
Latin American countries who buy for their schools. The other exception is Bolivia. 

The rest of the market is comprised of trade and children’s book publishing. Children’s 
books sales have grown in the last years. Sales have come from popular commercial 
books including novels such as Dan Brown, and 50 Shades of Grey. These sales grow 
when a good title comes up in a specific year. Local authors sell: for example, «Gabo» 
(Gabriel Garcia Marquez).

A best-seller can be as many as 100k copies but a standard good seller is about 10k 
copies. Most first print runs are 1k copies. Novels typically see sales of 2k copies, with 
5k copies for something with solid interest. 

Printing
Most publishers print locally. Formats tend to be softcover but hardcovers are becom-
ing of better quality and less expensive.  Prices are better at lower quantity print runs 
than ever before. Print on demand is possible with about 70-80% printed here, others 
are imported. Colombian printers are all in Bogotá, far away from port cities where the 
industry is not as developed. The most important cities in Colombia are in the center 
of the country, Bogotá, Medellin, Cali, which comprise 60% of the market. The geogra-
phy, mountains, and transportation all add to the overall costs. In contrast, Chile has 
printers near port cities.

Piracy
Twenty-five percent of the market is pirated. At the university level, it is as high as 85%. 
There is less piracy in children’s books where there is more than one colour. It was inter-
esting to note the Book Chamber has a group of about five employees to work on piracy.

Bookstores/Librerías
We visited half a dozen bookstores in Bogotá, from large chain stores such as those 
owned by Panamericana and Fondo de Cultura Económica, to medium-size indepen-
dents like Wilborada 1047, and small stores like Sinta y Sensa, and Babel, an extension 
of the publishing program. The retail market felt vibrant and interesting.

Panamericana has many stores, and books are just part of the vast array of goods on 
sale. They have an English section, and our host publisher is also an author.

There was a large array of Colombian authored books in the Fondo de Cultura Económica 
bookstore.
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Daniel at Wilborada was a gem, giving us a detailed tour of a unique bookstore with 
Canadian music playing, and some Canadian authored books for sale. 

Sinta y Sensa Librería, part of the Rey Naranjo publisher and design group. Small but 
very attractive with a good selection of Colombian authors. Headings such as “Books 
for Editors” caught our eye.

Libraries 
There is a national plan for each town in Colombia to have an initial selection but they 
are not being updated. Adults, YA and children’s books are found in each library. IBBY/
Fundalectura is buying books and distributing them.
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BiblioRed is a program in Bogotá that connects all city libraries. They work with 
Fundalectura to try to build capacity. Other countries are now looking at this city pro-
gram now in its 20th year.

The Virgilio Barco Library was designed by Rogelio Salmona, considered the most 
important Colombian architect of the 20th century and one of the most prominent in 
Latin America. The library is a UNESCO World Heritage Centre.

“PPP” or « Paraderos Paralibros Paraparques ” is an initiative to bring books to the 
people where they are - in parks and other public places. Bright, inviting, and filled with 
a selection of books based on a changing theme. Workers are students who are studying 
in the humanities.    We happily came across one on our last day.

Digital and audio books
Sales are less than 3%. The number of titles available is 24% of total books published. 
In the last five years the government has given tablets with content to students for their 
education. However, this has proved to be a failure, according to the Book Chamber. 
Schools will soon start buying digital books, mostly best-sellers and let the reader 
decide. Publishers sell books directly to the public on their sites as there is no Amazon 
in Colombia.

There is no program at present for reading to infants or babies in hospitals when babies 
are born (for example, like Canada’s ‘Read to Me’ program.)  In Colombia, the return 
on investment in the program ‘Leer es mi cuento’ (Reading is My Story) is four times 
the money spent. Two government programs will begin providing books to schools and 
libraries. One is titled, ’0-Always’.

Other ways to buy books 
There are no door-to-door sales anymore. Events in malls to present books to the public 
and via tv shows are more customary.



There are many ways to sell into the Colombian market and it really depends on the 
type of books you have. Working with a subagent is easy and convenient, but it is 
recommended to be more actively involved with any agreement that was for Spanish 
rights across the world. Many of the books are never sold in some of the countries 
that are licensed, such as Colombia. You can go directly to Colombian editors of these 
subsidiary companies to see if they are interested. As with any rights selling, pick your 
types of books carefully and make the most of this market.

What Canadian publishers should do in this market?
1. Look for opportunities to attend the Bogotá Book Fair if they open up the fellowship 

program and then have meetings at publishers’ offices.

2. Discuss with Livres Canada Books if we should take a stand at Bogotá for a couple of 
years to see if this market is worth exploring in more detail.

3. Many of the publishers do attend Guadalajara so if that is a fair you are focusing on 
reach out to the Colombian publishers or editors from the multinationals.

4. If you have a subagent who is based in Spain do the following:

a. Make sure there is a clause in the rights contract that agent is using that if a pub-
lisher in Spain you are selling to does not sell into the Colombian market (or any 
Latin or South American market) rights revert after a year.

b. Make sure your agent is going to Bogotá, Guadalajara or Mexico book fairs on 
a regular basis or doing business trips to these countries in order to do business 
directly with publishers from these countries

c. Is the subagent willing to make deals with independents from South and Latin 
American countries? If not, I would rethink the relationship.

d. Can you get a domestic royalty in the bigger markets such as Mexico rather then 
a net royalty on distribution income?

e. If the subagent is not prepared to work this way move agents or do it yourself.

5. Sell direct to Independent publishers and build those relationships. Like Canadian 
independents, they are feisty, dedicated and interested in developing a Colombian 
book market.

6. Take the list of independent bookstores, which do stock English books, and send 
them catalogues. They tend to buy from Ingram or Baker & Taylor.

7. Books to sell: They love “bestsellers” fiction; The Colombians love YouTubers. If you 
have a book from a YouTuber star, they might be interested; business books do well.

The Scholarly Perspective
There are 60+ university presses in Colombia that publish 3500+ books a year. University 
presses in Colombia are very much a part of their institution: 
•	 the majority of their authors are by their institution’s professors
•	 many books are published specifically for use at the university
•	 each faculty/department has a publishing board that handles the peer review process 

and makes the final decisions about what to publish (the project moves over to the 
university press for editing and production)
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•	 funding for each book comes from the author’s faculty
•	 each press’ publishing areas tend to reflect their university’s strengths or focus

The representative at one press that we met with went so far as to say the press was 
essentially a communication branch for the institution. Many presses regularly do co-e-
ditions with other university presses (Spanish-language or other languages) and NGOs/
other organizations; that seemed to be the case often when professors were working 
with researchers at other institutions or organizations, and so the resulting work would 
be co-published by the presses. 

The university presses do occasionally do translations: sometimes, a professor will 
express a desire to have a Spanish edition of a particular book, while in other cases the 
editorial staff at the press will champion the book and will find funding for it outside 
of the university faculties; if the book has gone through peer review in its original lan-
guage, it usually doesn’t need to be peer-reviewed in Spanish as well. In those cases, the 
book needs to have some commercial appeal beyond the academy.

In general, academics in Colombia can read English: we were told that if you are doing 
a Masters or PhD in almost any field, you need to read English. There is a larger market 
for Spanish translations of books for undergraduates or a trade audience, however, as 
the general population is not bilingual. English is taught in public and private schools, 
but to varying degrees and those who can speak and read English tend to come from 
higher-income areas and private schools. 

The presses – whether university or trade – don’t receive any financial support from the 
government. There is a private organization, Fundalectura, that sometimes works with 
the Ministry of Culture to support bulk purchases of books for libraries. While they do 
so primarily for books for young readers, as mentioned above, they do support some 
university press books, as shown below.   

Most Colombian university presses are distributed throughout the Spanish-speaking 
market by Siglo del Hombre; they distribute both print & electronically. Siglo del Hombre 
also represents many of the presses at international book fairs and related events. 

Book fairs are very important as an opportunity for bookselling and meeting with 
co-pub & translation partners. Colombian university presses will attend (or be repre-
sented at) fairs in, for example, Havana, Buenos Aires, Lima, Panama, Sao Paolo, 
Barcelona, Santiago, Guadalajara – and, of course, Bogotá. From trade publishers, we 
heard that sales at the Bogotá book fair can comprise anywhere from 10–50% of the 
publisher’s sales for the year. Publishers – both trade and scholarly – plan their releases 
and organize big promotions around the fair. 

A typical print run for an academic book would be in the low hundreds. A non-fiction 
title for a more general market would be around 1000 copies. While most publishers 
release ebook versions of their frontlist titles, ebook sales remain low in Colombia; one 
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publisher noted that their ebook sales tend to come from outside the country, which 
makes sense given the cost of exporting physical books. Print runs are higher if the 
Colombian publisher will be exporting to other countries in Latin America. While 
some of the trade publishers we met with said they now tend to print conservatively 
& reprint as needed, this was not the case for at least one of the university presses we 
met with: because the faculties provide funding for each book on a case-by-case basis, 
they prefer to provide money for the press to publish new material rather than reprint. 
The university presses use print on demand options instead, or license some reprints to 
their distributor, if needed.

The Spanish-speaking market in North America is seen as a target and growing market 
for many Colombian publishers. For example, some of the university presses attend 
the Seminar on the Acquisition of Latin American Library Materials (SALALM) annual 
conference to meet with librarians and Spanish-speaking scholars in North America.

Piracy and copyright infringement is a major concern for publishers in Colombia. About 
85% of students use illegal photocopies of texts for course use. This is similar to the 
stats for other countries in the region. In comparison, about 25% of the trade market 
is pirated. University presses and universities are trying to look at different options to 
decrease piracy (such as providing ebooks through course systems, creating audiobook 
versions of textbooks, etc.) but they’ve not had much success yet. 

Given the internal focus of each university press, there is a high level of collaboration 
and support amongst university presses in Colombia and South America. For example, 
ten of the larger university presses issue a joint Foreign Rights Catalogue. The presses 
we met with mentioned the importance of groups such as: Asociación de Editoriales 
Universitarias de Colombia (ASEUC), a network of 60 university presses that works with 
the Cámara Colombiana del Libro, university associations, and others, to promote the 
production & distribution of university press books and provides training and profes-
sional development; and Asociación de Editoriales Universitarias de América Latina y 
el Caribe (EULAC), the association of the networks of university publishers from the 
different countries of Latin America & the Caribbean, which works to promote the work 
of the presses and the professionalization of all involved.

At many meetings with different types of publishers, we heard of the challenges of 
distributing books throughout Colombia. The country’s geography and lack of a strong 
internal transportation network make it expensive & difficult to get books from a printer 
(usually located in Bogotá) to bookstores and buyers around the country. Perhaps unsur-
prisingly, 60% of the book market is concentrated in the three major cities (Bogotá, Cali, 
and Medellin). We also heard about difficulties with pricing: many books are imported 
from Spain or other Spanish-speaking countries and so many bookstores don’t sticker 
books with prices because the prices have to change often as currency rates fluctuate. 
These two factors make importing English-language books to Colombia difficult as well. 
At the bookstores we visited, the English-language sections tended to be dominated by 
bestsellers and classics. That said, the university presses we met with suggested there 
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would be a market for scholarly books in English. We were told a possible distributor 
would be Librería de la U. 

We met with a few trade publishers who do adult non-fiction. Most of these were 
the Colombian offices of multinational Spanish-language publishers: Grupo Planeta, 
Ediciones B, and Fondo de Cultura Económica (FCE). Each company operates differently 
vis a vis the different offices: for some, all publishing decisions have to be vetted and 
approved by the head office in Mexico or Spain, while the Colombian office has more 
editorial independence at others. In most cases, the number of “local” books that the 
Colombian office originates and publishes is quite small compared to those published 
by the whole company. The editor at Planeta noted that for niche market titles such 
as most academic books, they would import 100 or so copies from one of their other 
offices, since the sales wouldn’t be worth the cost of printing in Colombia.

Our visits to publishers and bookstores suggested to us that Colombia has a vibrant, 
growing, and collegial book culture and publishing industry. We were struck by the 
partnerships and collaborations between different companies and groups (such as the 
Cámara Colombiana de Libros, which consists of publishers, bookstores, and distribu-
tors who work to promote the book industry in the country, or a group of independent 
bookstores that have banded together to import books from smaller publishers) and 
by some of the innovative projects publishers were working on (a group of university 
presses is working together on the collected works of Alexander von Humboldt, for exa-
mple, and another university press did a very successful graphic novel about the history 
of smuggling). Given the relatively small market, however, our advice for Canadian 
scholarly publishers would be that unless a book has a Colombian or South American 
connection, it would be more effective to license to a larger publisher in Mexico or 
Spain who would sell into Colombia, and refer to the tips above for encouraging those 
publishers to make the book available in Colombia. 

Summary of Meetings
Over the course of the week we met either individually or collectively with over 25 
publishers, independent and multi-national, with small lists and large, distributors, 
libraries and booksellers.

Publisher: Babel Libros
Contact name: Maria Osorio, Publisher, editorial@babellibros.com.co
Website: www.babellibros.com.co  

Publisher, Distributor, Library, and Bookstore 

Organization: Camara Colombiana del Libro /FILBO
Contact name: Sandra Pulido Urrea, Fairs Manager, spulido@camllibro.com.co 
Website: www.camlibro.com.co
Website: www.feriadelllibro.com 
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Publisher: Ediciones B, Grupo Zeta
Contact name: Gloria V. Martinez, Commercial Director, gmartinez@edicionesb.com.co 
Helena Gómez, Editor: hgomez@edicionesb.com.co
Website: http://www.edicionesb.com.co/ 

Average print run: 2k copies is standard print run

“Bonito, Bueno, Barato” for good, beautiful, and cheap, is their motto.
They publish children’s, YA, and adults but growing children’s and YA.

Their head office is in Spain, and publish for Central and South America, and Spain 
with local production in these countries. Their focus is on Colombian authors. They 
also buy rights. Most licences come from Spain. One member of the team of the parent 
company goes to Bologna and they attend the Guadalajara Book Fair. They use a scout 
in Spain but not in New York. Do not use sub-agents.

They publish 100 new titles a year, with 50% of that coming from Spain. Half adult 
and half children’s/young adult. Two editors read the books from Spain to see if they 
will publish them in Colombia. The color titles are printed with the parent company, 
which is more affordable and allows them to have a larger print run.  They can reprint 
quickly if needed, depending on the title. They often combine print runs especially for 
picture books. Soft cover is their standard format and some children’s picture books are 
in hard cover. 

New Adult is the genre they are now working on for the 18-24 age group. Dystopia is 
big for them. 

An example of a recent success, ’Hush Hush’ was bought from the U.S. by Spain. They 
had the author at Bogotá Book Fair to great success and 20-22k copies have been sold to 
date. Seventeen thousand copy sales are not uncommon for books in series. Non-fiction 
is mostly local content but includes self-help and management titles. Adult novels are 
literary or commercial. The adult catalogue covers everything. ’The German Girl’ is 
selling very well.

They also publish Health/medicine, business, and politics.

Publisher:  Ediciones SM
Contact name: Maria Jiminez: maria.a.jimenez@grupo-sm.com 
Website: www.grupo-sm.com 

SM began in Madrid to publish and support their religious order teachings (Society of 
Mary) and has expanded throughout the last hundred years to include many coun-
tries in South America and Mexico. Their office in Colombia has been open just over  
ten years. 
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They publish books in all genres, but focus on education and reading promotion so 
their list is for 5 years and up, combining literature and culture. 

SM has begun an important foundation to improve the quality of education in the 
countries where they are working.

They created book awards for children’s and youth literature in 1978 and have been at 
the forefront of advancing education for all. In Colombia, it is the El Barco de Vapor, 
Biblioteca Luis Arango which comes with a $10k purse, now in its tenth year.

Publisher: Entela
Contact name: Maria Teresa De La Vega G, General Manager: entela.libros@gmail.com  
Website: www.entela.com.co 

Average print run: 1k -5k

The house started in 2007 publishing cloth books for babies up to 5-6 years. Average 
prices are C$32 for a big book, C$16 for small books. C$32 for the ‘Tres Gatos’  
with puppets.

Their catalogue is on disc. They are interested to meet Canadian publishers to export 
for our market. They have 42 titles in Spanish. Beautiful production with great colours, 
quality, and workmanship. They have European quality certification and are awaiting 
for Canada. They have a meeting with Canadian Customs about certification and are 
feeling ready to enter the North American market.

Publisher: Fondo de Cultura Económica
Contact name: Alvaro Velarca Hernández: avelarca@fce.com.co
Website: www.fce.com.co 

Average print run: 1000/1500 copies in Colombia, all countries: 10,000 copies

Martin Infante is a former colleague of the Consultant, Piedad Saenz, so we received 
a warm welcome and full tour of the Gabriel Garcia Marquez Cultural Centre which 
includes a large bookstore, two theatres, exhibition space for artists and others, as well 
as the publishing offices.  FCE is buying and selling rights. Children’s are a large part of 
their list, but they publish everything.  Youth titles are usually made in collaboration 
with Fondo de Cultura Económica, Mexico, they also produce board books printed in 
Colombia.

Organization: Fundalectura (nonprofit)
Contact name: Carolina Rey, Directora Executive, diana.rey@fundalectura.org.co 
Alberto Sanabria, Subdirectoro Legal y Financiero
Website: www.fundalectura.org.co
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Average print run: 3k for children’s, 1,5k for YA

The Fundalectura board has members from the Book Chamber, and includes printers 
who started the group 25 years ago to promote reading. Knocking on doors for additio-
nal funding is constant.

Publishers are not members of Fundalectura but they work with the Book Chamber to 
organize reading promotion, working with national and local governments to distribute 
books in school libraries. They select and produce books with the Ministry of Culture 
to decide which books will go into schools. The selection committee includes writers, 
reading promoters, depending on the theme of the books. They have shown the social 
and economic impact of the investment in the book industry, with each peso bringing 
in 4.5 pesos in return value.

Three thousand books are submitted and 10% are chosen. From these 300 they buy 90 
which are eventually published. Twenty-five librarians oversee the final 300 book title 
list. They decide which books are eventually chosen so the last word is with librarians. 

Fundalectura also produces specialty books to safeguard indigenous languages, with 
songs, music, oral tales, etc. on CDs for ease of transmission. This was an impressive 
collection.

Paraderos Paralibros Paraparques, or “PPP”, are small, permanent libraries with just 300 
books each in Bogotá. Their dream is to reach 100 small “PPP” libraries, with one in 
each city park. They now have 60 and will soon add 10 more. Each “PPP” library has 
a different collection of adult and children’s books rotated twice a year. Residents are 
involved with the books and lots of cultural activities are offered. People read stories to 
the children. 

There are just nineteen public libraries in Bogotá, a city of 9 million. One more public 
library in the suburban part of the city will be added. Children love having have their 
own card as they can borrow books related to their interests. People are very respon-
sible with the books. Seniors love it too. The municipal government has helped with 
funding. Promotional material and training of professionals comes from Fundalectura. 

They have six libraries in the public transport system, Transmillienia, with a collection 
of 600 books. Public libraries are independent of the National Library, as in Canada.

They have a presence at the Bogotá Book Fair, and make a list of the best books to pro-
mote reading, with publications for parents. 

They have fifty staff in Bogotá with some partnerships in cities like Medellin and Cali. 
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Carolina spoke of small libraries that are easily transportable which are developing, 
especially on how to deal with the peace process. The national library is very involved 
on this program, ‘Books without Borders’. 

Every two years Fundalectura helps organize an international congress within the 
Bogotá Book Fair for teachers, librarians, and reading promoters. The Book Chamber 
invites Americans to come.

Publisher: Grupo Planeta Colombiana 
Contact name: Andrea Loeber, Editor for children and YA, aloeber@planeta.com.co;
Andrés Grillo, Non-fiction Editor, agrillo@planeta.com.co 
Luis Fernando Paez Chaustre, Academic and Business Editor, lpaez@planeta.com.co
Website: www.editorialplaneta.com.co 

Average print run: from 1,5k-3k, to 20k+

Planeta is one of the largest Spanish language publishers in L.A and Spain, and the 
largest in Colombia. Their head office is in Barcelona and they also have offices in 
Argentina, Brazil, Chile, and Mexico, which also handles the U.S. and Central America.

They have 90-100 imprints on every subject: literature, children’s, health, business, lea-
dership. They have a serious non-fiction list but are quite commercial and open to the 
market. Planeta also publishes for schools, and began publishing for universities this 
past year, mainly in business and leadership.

They have just released collection of classics (Cinderella, Peter Pan, etc.) illustrated by 
Colombians. They licence from Disney and Mattel. Imprints include Diana, Destino 
for literature and YA, and increasingly “YouTubers” where sales of 8-10k for a local 
YouTuber were made.

Picture books are expensive to print so they publish few. Colombians don’t read a lot. 
They are working on promoting reading. The currency is in flux and is dropping in 
value, while everything is in US dollars; proving to be very difficult and affects the 
entire country.

They are trying not to buy due to the exchange rate, so they print in Colombia to ship 
to Peru, Ecuador, Venezuela (for the Andean region). Essays, scientific reviews may come 
in from Spain. They are also trying to release every book in digital format.

Rights sales can be done directly as each imprint is independent. The exception is for 
«big» authors (e.g. Dan Brown) which are organized by Spain. They are not obligated 
to publish but they will confer with others country offices. They don’t work with sub-
agents at all, except with one person in Mexico who sells their books.
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They attend the book fairs in Bologna, Guadalajara, Frankfurt, London and sometimes 
New York.

Bookstores are their main market. Softcover formats:15 cm x 23 cm. March/April is huge 
release month, with maybe 40 books. 

Publisher: Loqueleo, Santillana
Contact name: Ana Maria González Sanz, Editor, amgonzalez@santillana.com
Website: www.loqueleo.santillana.com  

Average print run: 1000 copies softcover (hc for picture books only)

This is a big Spanish group owned by Presa, a communications group with houses all 
over Latin America, the U.S., and Spain. They used to be Alfaguerra, but that imprint 
was sold to Random House. They have kept rights and authors and are now called 
‘Loqueleo’ with a backlist of hundreds of books. 

They work with other Santillana houses with releases which might be taken by all the 
house. They bought Norma in 2016. (That house works differently. Ten titles might be 
available globally but each house decides which ones they want to publish themselves.)

In Colombia they publish series from babies to young adult by colour for ages 3-16. 
Picture books series are in hardcover. The editor is Yolanda Rey, an author and book-
seller who speaks on children’s literature. They publish only fiction. Their main market 
is schools for children’s books which sell in bookstores. They produce 20 books a year, 
which they normally publish mid- February and mid-August, with some exceptions, 
notably in April when they publish some titles for the Bogotá book fair.

Areas normally requested for the purchase of rights: Latin America and Spain, with 
exceptions.

They work a lot with local authors, because the teachers ask for it. They provide reading 
plans for teachers and offer artistic activities to be done in connection with the book.

The Bogotá Book Fair is important for them. There is no tradition in Colombia for 
publicity or reviews. Schools ask for local authors so local production is very important. 
Local subjects are key.

Publisher: Norma
Contact name: Fanuel Hana Diaz, fdiaz@edicionesnorma.com 
Website: www.edicionesnorma.com

Average print run: 3k is the average in softcover format
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A bestseller could sell 50k. They also have «long» sellers over time. New release sales 
vary. They sell to schools, do video conferences, and send authors out. Their market is 
the school market

They don’t know how a book will sell so they are modest to begin with advances 
between $1500-$2k. Their retail prices are lower. They reach 15 countries in Latin 
America. They claim to be the largest, oldest, and best-known publisher. The publish-
ing house now belongs to the Santillana group, but it is managed independently. They 
publish titles with other group houses in other countries, where this lends itself well to  
different markets.

They don’t publish picture books as they don’t seem to work. Their books are narrative. 
They do not publish non-fiction. They have illustrated books for babies with a collection 
‘Good Night’ (Buenas Noches), and up with different levels of reading, including YA to 
age 16 including difficult subjects such as suicide.

They also have offices in Mexico, Argentina, Peru, Chile, Central America, and now the 
U.S. in Spanish and Spain. They have some of the most important authors, like Ana 
Maria Machado; among others.

They publish a well-known magazine, ‘Barataria’, the name of an island, with a mono-
graph on a particular subject. Their main focus is Latin American literature for children. 
The magazine is given out free to teachers. They also have a brochure for reading pro-
motion (ABC) to contribute to improve reading. 

‘Inclusion’ was the theme for the IBBY Congreso in Mexico in 2014. They now have a 
contest and produce a brochure, The ABC of Reading, to inform and improve reading 
in all the countries where they publish to try to ensure authors will have good sales in 
that year. 

They have the Norma Prize, the oldest and best known for authors open to all Latin 
America authors with a purse of US$15k and the promise of becoming a Norma author. 

Featured author: Ana Maria Machado

Publisher: Orbis Traducciones
Contact name:  Jeannette Insignares M., Commercial Director:  
contacto@orbistraducciones.com ; Elizabeth Insignares M., Administrative and 
Finanacial Director
Website: http://www.orbistraducciones.com 

They began as a translation house, a group of translators from Colombia, working with 
publishers but since 2013 have begun to work directly on literary translation to publish 
their own books. Two works of fiction by Colombian authors have been published, 
Gente que camina (‘People Who Walk’) by Mariela Zuluaga on nomadic people is one 
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title taking oral tradition from the Nukak language. ‘People Who Walk’ is about indi-
genous boy who has to go back to the jungle. Even young people at the Bogotá Book 
Fair liked the book. 

Beautiful production with a natural look. The bookmark strings are made from material 
used to make baskets, hammocks, and other artisanal products. Their market is mainly 
museums and art stores, but also the general public for their first novel.  Their books are 
sold as corporate gifts. They are working with Fundalectura and the National Library.

Y la jaula se ha vuelta pájaro... by Alberto Bejarano is a collection of short stories for 
adults by different non-indigenous authors, selling for COP $3500 pb (C $17). They can 
sell directly to some bookstores to avoid the discount. 

They also had an attractive presentation brochure on Gente que camina with comments 
by various people. They have English and French translation ready to receive as pdf if 
there is interest. They also offered their translation services.

Publisher: Random House Grupo 
Contact name:  Laura Gomez Gomez, Editor, Editorial Departament,  
laura.gomez@penguinrandomhouse.com 
Natalia Garcia Calvo, Editor (children’s) Natalia.garcia@penguinrandomhouse.com 
Website: www.megustaleer.com.co 

Average print run: 1k 

Soft cover format only. Their focus is on health, maternity, psychology, and self-help. 
“YouTubers” are making an impact. They want to hire non-writers as authors who have 
a profile on YouTube, Instagram, etc. They see competition coming from the digital 
world, bloggers, etc. Because they have to hire ghost writers to help make books, they 
are harder to produce.

Their focus is on less expensive books to markets such as supermarkets at approxima-
tely US$9/pb. Readers want to buy books and know the author. Their strategy is to have 
books and authors present to help sell and promote.

eBooks are released at same time as print. 

They work with local and foreign authors. Germán Garmendia has 25 million followers. 
He came to the Bogotá Book Fair and signed 3k books. They have now have sold more 
than 30k copies.

Spain takes the lead. They can publish any title. The office in Mexico used to manage 
the rights for other countries.
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They have a growing children’s catalogue. The list comes mainly from Spain. LUMEN 
is their imprint for picture books. Hardcover is their standard format, sales are difficult 
but they are hopeful the trend is going to change. They are trying board books for the 
first time.

They have a strong YA list with good production values. 244pp vs 500pp. Price is $3500/
C$15. Their catalogue has three pages of Caillou purchased from Chouette. They buy 
little as translation costs are prohibitive (500 pg. book costs COP$5 million or C$2500). 
They publish 14-18 new Colombia titles annually and are expanding to eighty titles.

Publisher: Rey Naranjo
Contact name: Carolina Rey, Carolina@reynaranjo.net 
Website: www.reynaranjo.net 

Average print run: 1k but some are much bigger, up to 20k

They are a small house but have links to Mexico, Argentina, Chile, and Peru. The house 
is seven years old, publishing ten books a year on political subjects, universal themes, 
equality in Colombia, graphic novels, books for children and adults. They are building 
an audience for comics for children. They are working on adaptations of previously 
published books into comics. 

Rey Naranjo has received prizes from IBBY and have been selected for the White Raven. 
In 2014, they won the New Horizons award in Bologna.

Carolina is a photographer, her husband is a graphic designer. They have a design studio 
where they also do work for other publishers as well as run a bookstore, Sinta y Sensa.

Have published ‘Gabo’, a large, hardcover biography for adults. Another is a collection 
of people from Colombia. They have digital books as well to cross borders. 

The house has sold rights to 15 countries except in English. They go to FBF and BCBF as 
part of the collective Colombian stand, and also attend FIL.  When they buy the rights, 
they will also want the Spanish market. They have an important narrative and graphic 
line for young and adults. 

Publisher/Distributor: Siglo del Hombre Editores
Contact name: Erica Alvarez Ochoa, Chief Executive, ealvarez@siglodelhombre.com
Website: www.libreriasiglo.com 

They have attended FIL for 17 years.

They have a small children’s list from Chile and Mexico that they distribute. Some 
books are in bilingual editions (Portuguese only) but almost all are in Spanish. They 
publish over 200 titles including books for adults, children’s , and academic books. They 

18 | the book market in colombia for canadian publishers

mailto:Carolina%40reynaranjo.net?subject=
http://www.reynaranjo.net
mailto:ealvarez%40siglodelhombre.com?subject=
http://www.libreriasiglo.com


have invited universities to start a collection. They are trying to expand their own lite-
rature collection and are looking at bilingual books. 

They distribute throughout Latin America to customers directly and to some bookstores 
in Japan, Korea, some European countries, and in the U.S. in Spanish, and to Vancouver. 
They are recognized as the best distributor in Latin America. 

Other Trade Non-fiction Contacts

Luna Libros
Humanities and essays (history and philosophy in particular)
Catalina González Restrepo: catalinagonzalez@lunalibros.com

Panamericana Editorial
Business books and general non-fiction
Luisa Noguera, editor: Luisa.noguera@panamericana.com.co 

Other University Press Contacts

Editorial Universidad del Rosario
 – www.editorial.urosario.edu.co
 – editorial@urosario.edu.co
 – Publishes a magazine called Tendencia Editorial UR about academic publishing; 

issues are created particularly for the Bogotá and other regional book fairs to high-
light what is going on and issues particular to UPs (http://repository.urosario.edu.co/
handle/10336/12365) 

 – Juan Felipe Córdoba Restrepo, director: juan.cordoba@urosario.edu.co 

Universidad de los Andes
 – https://edicionesuniandes.uniandes.edu.co/
 – Julio Paredes Castro, general editor: j.paredes189@uniandes.edu.co
 – Adriana Delgado, editorial coordinator: ab.delgado@uniandes.edu.co

Editorial Pontificia Universidad Javeriana
 – www.javeriana.edu.co/editorial
 – Nicolás Morales Thomas, director: Nicolas.morales@javeriana.edu.co
 – Rafael Alejandro Nieto Roca, marketing & promotion coordinator: nieto.r@javeriana.

edu.co

Editorial CESA (Colegio de Estudios Superiores de Administración)
 – www.editorialcesa.com
 – Editorialcesa@cesa.edu.co 
 – Felipe Reyes, editorial coordinator: felipe.reyes@cesa.edu.co
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Fondo Editorial EAFIT
 – http://www.eafit.edu.co/fondoeditorial 
 – fonedit@eafit.edu.co
 – Claudia Ivonne Giraldo G., editorial chief
 – Rubén Darío Vasco Mejía, bookseller

Universidad Externado de Colombia
 – Publicaciones.uexternado.edu.co
 – Jorge Sánchez, director of publications: publicacionesuexternado.edu.co

Editorial Universidad Nacional de Colombia
 – www.editorial.unal.edu.co
 – Edicioneditorial_nal@unal.edu.co
 – Alfonso Espinosa Parada, director: direditorial@unal.edu.co 

Editorial Universidad del Norte
 – www.uninorte.edu.co/web/publicaciones-uninorte
 – Sandra Álvarez Marín, editorial director: sanalvar@uninorte.edu.co 

Universidad Piloto de Colombia
 – www.unipiloto.edu.co/publicaciones
 – publicaciones@unipiloto.edu.co
 – Rodrigo Lobo-Guerrero, director of publications: Rodrigo-loboguerrero@unipiloto.

edu.co
 – Diego Ramírez, publication coordinator: diego-ramierz@unipiloto.edu.co 

Ediciones Universidad Santo Tomas
 – Ediciones.usta.edu.co
 – editorial@usantotomas.edu.co
 – Matilde Salazar Ospina, editorial department director: dir.editorial@usantotomas.

edu.co
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